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hat Makes a Manuscript 
Worth Publishing? 


Nearly every manuscript has some good qualities. 


The trick is to know if it’s good enough to publish—and 


to know how to make it good enough. This requires unusual talents. It requires a rich academic background 
to accurately evaluate every type of manuscript—whether psychological novel, lyric poems, religious polemic 
or a study of nuclear fission. It requires the training and deep understanding of a skilled writer. It requires 


an intimate familiarity with the literary market. 


Every one of the editors on our Editorial Staff has been handpicked for preeminence in these essential require- 
ments. They read your manuscript, discuss it and prepare a full, frank opinion, a copy of which is submitted 
to you. If their report is favorable, we send you a contract for prompt publication. 

Below is the actual report on a manuscript recently reviewed—one of a hundred we will publish this year. 
We will be glad to read YOUR MANUSCRIPT and send you our opinion within a week. No obligation. 


SETH RICHARDS, Publisher 


Editorial Report 


Title: MEDITATIONS OF A CHINESE 
CHRISTIAN 
By Reverend Dr. Y. T. Chiu 

MEDITATIONS OF A CHINESE CHRISTIAN 
gives the reader a clear picture of the role of 
Christian thought in China. Dr. Chiu’s book in- 
cludes glimpses into missionary life, teachings in 
the Sunday schools as well as detailed studies of life 
in China. However, the most satisfying element in 
the book is Dr. Chiu’s welding of his Chinese teach 
ing and his Christian beliefs 

Dr. Chiu has drawn colorful sketches of peasant 
life in China and the constructive work done by his 
group. He has combined a scientific talent for de 


Other Pageant Press advantages: 
NATIONAL ADVERTISING . . . We guaran 


tee national advertising for every book. 


LOWER SUBSIDIES... . Our subsidies average 
about 30% lower than firms which do not offer 
advertising, reviews or publicity. 


HIGHER ROYALTIES. . . Over 300% higher 


than royalty publishers. Also, you get 90% of all 
Subsidiary Rights 


75 FREE COPIES... fo, your personal use. 
LONGER SALES LIFE... Your book is kept 


alive for years! We do not reserve the right to 
suspend a book at will! 


to ge 


Tells 


YOUR BOOK > 


tail with a strong faith-bestowed love for his people 
to present to the reader a description of the monu 
mental Christian work which was being done in 
China. He has employed an entertaining and highly 
informative style which lucidly portrays his exper 
iences. 

Among the most fascinating chapters are those 
describing rural Christian work, missionary bands 
Bible women and Chinese home life. His chapter 
on “‘Self-Exaltation and Humiliation,’’ as well as 
‘The Appeal of Christianity to China,’’ is espec 
ially rewarding. 

With the present interest in Asia, and with the 
trong soul-searching that the West has been going 
through in its efforts to understand the Orient, Dr 
Chiu’s book should have great meaning for all 


Americans 


It pays off in ROYALTIES 


Our constructive editing results in better 
more saleable books. Nine of our authors 
have already earned $27,650 in royalties 
$9100 to John Lavin .. . $1500 to Mar- 
garet Lynch Capone . . . $2300 to Sidney 
Silodor $750 to Lans Leneve . . . $2300 
to Bob McKnight . . . $4100 to Jay Little 

$3100 to Dr. Rolf Alexander . . . $2500 
to Jack Piner $2000 to Jankus ard 
Malloy 


$1600 CONTEST 
FOR BEST BOOKS OF 1957 


WRITE FOR FREE RULES. 


FREE BIG BOOK ;,,\\, explains Pageant Press’ successfu 


formula that has helped over 600 authors to win recognitior 
why books are rejected 


which books to publish . 


how to type manuscript how to proofread how to pro 

Pupbsred tect your royalties and subsidiary rights and 1001 other 

ee Gone. suggestions to beginners and professionals. Absolutely FREE. 
Write Today 


PAGEANT PRESS, INC. 


130 West 42nd St., Dept. AJ12, New York 36, N. Y. 
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Prominent Writer Considers 
Palmer Training Finest 


“What | learned about magazine 
writing from Palmer Institute has 
been invaluable to me ever since 
Naturally | am an enthusiastic booster 

tne Staff and Course, which | 
consider the finest of its kind in ex 


Keith Monroe, widely 
appear in Saturday Eve- 


ay 
writer whose articles 


known 


ning Post, Reader’s Digest, New Yorker, Good House- 


ther top-pay magazines 


keeping ard 


How To Attain 
Maximum Success 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


facts (1) editors are 
carefully than even 
carning good mone 
hey rates than ever before. 


Let's tace 


SCrIpts Tore 


SCTULIDIZING 


before: (2) some 


Writers are selling 
terial at hig 
vetting vour share of editors’ 
not be because vou lack talent. but 
that vou need to Know more about the professional 
devices and techniques that editors look for. That 
is the Kind of home-study training Palmer Institute 
help writers find the 
and recognition 


If vou're not 
Checks, it may 


has rendered for 30 vears to 
most direct road to success 
Your simple. approach to the problems 
confront a writer, vour lucid exposition of 
how to plan and construct the finished story 
of cnormous value to me.” writes 
articles have appeared in Post 
magazines. Other famous 
Palmer Institute include 


that 
Graham Dou 
Collrers and 
authors 
Rupert 


whose 


other 


vheo endorse 


top par 


Hughes. Katherine Newlin Burt. D. H. Johnson, 
the lite Ruth Comfort Mitchell. and many others 
Free Book Tells How 

lo learn more about vour Opportunities as a 
writer, and how Palmer Tnstitute’s proven home 
study training may help you. send for free typical 
lesson package and d0-page book. “Phe Art of 
Writing Salable Stories.” which explains Palmer's 
unique method of traming for highest pay ina 
frelals short stories. novels. mivsteries. radio- 
scripts. feature articles. No obligation sales 


man will call. Send now before vou forget! 


Palmer Institute of Authorship 


Since 1917 


Accredited: 


National Home Study Council 


1680 N. Sycamore, Desk G-126 — 
The Art Hollywood 28, California 
ay Of Writing | 


Soloble | Mail This Reminder Coupon or Send Postcard 
LE LL LOLOL OL OL OLD 


ome. FREE 


Veterans 


Palmer Institute of Authorship 
1680 N. Sycamore, Desk G-126 
Hollywood 28, Calif. 


alee Please send me free typical lesson package and 40- 

8 page book The Art of Writing Salable Stories explain 
nq how | may increase by income from writing. This 
request 1s confidential. No salesman will call 

2M 

2 Addre 

City Zone State 

rs Please print clearly. Veterans: check here 
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We Invite Your 
Book Manuscripts 


@ If you have a typewritten book MS—on any 
subject — (30,000 words and up) — you are 
cordially invited to submit it with the com- 
plete certainty on your part that it will be 
read without delay, FREE, and if accepted 
will be published promptly and adequately. 
@We are established general Book Publishers 
who have been bringing new writers’ books 
before the public for over thirty-five years. 
We ofter you friendly editors and MS read- 
ers; able artists, punctual printers; publici- 
tv and reviews; cataloguing; distribution: 
circulars to the author's personal mailing 
list. 

Send Your Book NOW 

We will see that it receives every possible 
chance to be published without delay. Many 
titles are published on a subsidy plan, with 
higher royalties. If unavailable your MS 
will be returned) promptly carefully. 
Write first if vou prefer 


DorRRANCE & COMPANY 
PUBLISHERS SINCE 1920 

Dept. A 
131 North 


20th Street 


PHILADELPHIA 
PENNA 


Become a Part Time Reporter-Correspondent 
In Your City! 


THE RELIGIOUS WORLD 


® is the trade name of a new, monthly, non- 
sectarian publication which covers all Faiths 
throughout the world. Regardless of your re- 
ligious affiliation, or philosophy of life, if you 
would like to write good news stories, or in 
structive, helpful articles of a religious or 
philosophical nature—then this is just the 
magazine for you! 


@ | need active reporter-correspondents in the 
United States and its territorial possessions! De 
velop a nose-for-news, in your spare time! No 
need to quit your job or to stop writing for other 
publications. Here’s an excellent chance to 
develop further your hidden abilities in this 
creative and profitable part time occupation. 
Join my staff now. The staff membership fee 
per year is only $3.00. Detailed instructions 
and a membership card will be sent to you by 
return mail 

NOTICE: unsolicited material submitted by 
non-members will not be accepted for consid- 
eration 

@ Subscription rates: $7.50 a year. Sold only 
by mail. The first issue will be out early in 
1957. Subscription orders and staff member 
ship fees should be made payable to: 


Reyes de Leon, Editor 
112312 W. Colton St., Los Angeles 12, Calif. 


What Readers Say 


| Write What Magazines Want 


I get a kick out of the mostly young writers who 
are trying to battle their way to success in fiction. 
They are so earnest. I hope they succeed though 
I suspect most of them will run up against the 
well-known stone wall. 

Me—TI used to have a notion I could write fiction. 
found couldn’t—didn’t have the imagination ot 
inventiveness or whatever it takes. 

Yet I knew doggone well I could write. So I 
turned to non-fiction—feature stuff for newspapers, 
then for smaller magazines, then for some of the 
big ones. By dint of observation, accurate inter 
viewing, and judicious queries to editors, [am 
selling upwards of 80 per cent of what I write. 

In contrast, when I was attempting fiction, my 
average was under | per cent. [I wrote and sub 
mitted nearly 300 stories and sold—two. Or rather, 
I didn't se// sold one and placed the other 
with a non-paying litthe magazine, 

If there’s any moral to my experience it is this. 
If a writer wants to get into print and make some 
money, he'd darn well better write something he 
knows he can write—and something there's a ce 
mand for. The demand for non-fiction, IT have 
found, is practically insatiable. I’ve even reached 
the place where two editors have asked me to 
write for them. 

How many of you—unless you're Somerset 
Maugham or Frle Stanley Gardner or someone like 
that—have been asked for fiction? 

Leroy S. DUNSTABLI 
Grand Rapids, Mich 


Markets for Poetry 
\pril Journal looks 
what with my thumb 
markets tor 


Copy of the 
iif the dog had chewed it. 
ing through it so mans times for 
poetry 

It has worked for ind 
it to several other writers of verse, 
valuable. always urge 


I have recommended 
who likewise 
them to 


Ale 


finding it sub 


scribe, because I find tresh tips trom month to 
month ino ‘From Fditors’ Desks.” 

Frowk Z. DeEARING 
St. Paul, Minn 
Professional Praises Swallow 

enjoved Alan Swallow's: piece on the little 

inagavines. Fle writes so very. lucidly and know] 
edeeably. vet interestingly and lightly. 

DONALD 
White Plains. N.Y 


Workshop for Bostonians 

Phe Nuthors Workshop of Boston is open to 
new members. While it is not a requirement for 
membership for the applicant to have sales to his 
credit, it is desirable. This is a serious working 
group which operates on the workshop principle, 


where manuscripts are read and constructive crit 
Is Given, 
(Mrs.) Evitys 
Secretary 
86 Central Ave. 
Medtord 55. Mass 
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KNOWLEDGE 
THAT HAS 
ENDURED WITH 


THE PYRAMIDS 


A SECRET METHOD FOR 
THE MASTERY OF LIFE 


y... came the knowledge that built the Pyramids and the mighty Tem- 
ples of the Pharaohs? Civilization began in the Nile Valley centuries ago. 
Where did its first builders acquire their astounding wisdom that started man on 
his upward climb? Beginning with naught they overcame nature's forces and 
gave the world its first sciences and arts. Did their knowledge come from a race 
now submerged beneath the sea, or were they touched with Infinite inspiration ? 
From what concealed source came the wisdom that produced such characters as 
Amenhotep IV, Leonardo da Vinci, Isaac Newton, and a host of others ? 

Today tt 1s known that they discovered and learned to interpret certain Secret 
Methods for the development of their inner power of mind. They learned to 
command the inner torces within their own beings. and to master life. This 
secret art of living has been preserved and handed down throughout the ages. 
Today it is extended to those who dare to use its protound principles to meet 


and solve the problems of lite in these complex times. 


This Sealed Book—FREE AMENHOTEP IV 


under of 


Has life brought you that personal satistaction, the sense of achievement and tp ; 
Mystery Sc/ 


happiness that you desire? If not, it is your duty to yourself to learn about this 
rational method of applying natural laws tor the mastery of life. To the thought- 
ful person it is obvious that everyone cannot be entrusted with an intimate know!l- 
edge of the mysteries of life, for everyone is not capable of properly using it. 
But if you are one of those possessed of a true desire to forge ahead and wish to 
make use of the subtle intluences of life, the Rosicrucians (not a religious organi- 
zation) will send you a Scaled Book of explanation without obligation. This 
Scaled Book tells how you, in the privacy of your own home, without interference 
with your personal affairs or manner of living, may receive these secret teachings. 
Not weird or strange practices, but a rational application of the basic laws of life. 
Use the coupon, and obtain your complimentary copy. 


SCRIBE X.M. J. 


The Rosicrucians (AMORC) 
RO SI ( RI ( IAN S ‘ San Jose, California 
Please send free copy of Sealed Book, which 


( AMOR ©) : I shall read as directed 


SAN JOSE CALIFORNIA | 
(Not a religious organization) 


DrceMBER, 1956 5 
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Sell the Scripts 


You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously 
in the full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY DE 
VELOPER is the new, totally differnt way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac 
cording to your aptitude. This is the sure way 
to write for pay to express yourself with 
freshness and vitality ; the qualities edi 
tors want 

As never before, you will discover new 
usable ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier 


“Overcome Inertia—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!”’ 
—Alice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want 
FREE ed from a course. Send today for 
the free booklet, ‘“Your Way to 


Successful Authorship,’’ that tells you about 
this new plan 


Use This Convenient Coupon 


1819 Gilpin St., Denver 6, Colo. 


Please send me the free booklet; no cost or 
obligation. 

Name 

Addre 

City Zone State 


SATISFIED WITH YOUR SALES SO FAR? 


If not why not try us? Our friendly, personal serv- 
ice will help you as it has helped others. One of 
ur book sales to the Macmillan Co. became a 


best seller. 


We need your stories, articles and novels to meet 
| Publishers’ demands. 


Fees: $3 for short scripts to 3,000 words; $10 for 
novels to 70,000 words. Commission: 10%. Re 
turn postage required with manuscripts 


| 

| MANUSCRIPT BUREAU 
St. New York 38, N. Y. 


Those Paper Clips Again 

Have any of vour readers commented lately on 
What scems to me to be a growing tendency on 
the part of editors to mutilate manuscripts with 
paper clips and staples: Maybe Pin just imagining 
things, but lately it does seem that T have got more 
manuscripts back all messed up than T used to. 

Phe offenders seem to be among the lowly littl 
sheets and also among the loftiest slicks the 
country. TP have held amy peace for some time, but 
how suggesting a remedy: 

Could vou sugeest to vour readers that. thes 
write, cither ino solid) capitaly or not, across the 
fist page of cach manuscript: “Please do not 
mutilate with paper clips or staples”: 

I believe that if this admonition started coming 
in, and kept coming im, to editorial offices trom 
all parts of the nation, it would do much to break 
editors of a wholly needless practice. 

Harorp Row 
H STIs, Mich 

Ves hut there ave alyo writers who like to 
we clips and complain that editors remove the 
clips and send the NISS. back loose.—Kditor 


Likes Cartoon Tips 
been reading vour magazines for vears. 
like your tips about magazines that accept ca 
toons 
J. 
Cleveland, Olio 


Helpful and Inspiring 
Your market lists are vour articles 
iMspiring 
Some recent results sales of articles to thre 
Christian Scrence Montto Your Lite, and 
Caroryn Bo Dow 
Yucutpa, Calit 


Not Informative—Inane 

IT want to register a protest against the writers 
ind organizations that urge what they call “in 
formative” rejection slips—telling why a manu 
script is returned 

All these can tell is the personal reaction of one 
editor, An editor wrote on a slip returning one 
of mv This is so cold.” Another editor ac 
cepted the piece with the comment, “T admire vout 
cool, obyective style.” 

Phe situation is worse when an editor has to 
check opposite some mane remark on reyection 
slip 

Tro SARTAIN 
St. Louts, Mo 


A Human Feature 

What Readers Say was always imteresting 
vital part of vour magazine, I thought. Tt was so 
human the wav folks got off a sense of frustration 
or something by cither complimenting 
ing the well-known or successful writers. 

What about having it back with us? Pim sure 
there are many of us who want ity 

New Orleans, Ta 

at It will appea regularly when spree 

watlable Editon. 
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From Editors* Desks to You 


Religious Journalism—New Style 

Phe most striking innovation in religious jou: 
nalism in vears consists of the New Christian old 
(for Methodist leaders) and Together (tor 
Methodist: families) . 

bach represents a wide departure from: conven 
tional church magazines, The 
format—T28 pages in the October issue It is di 


{dvocate is in digest 


vided into sections—Preachine. Pastoral Care 
World) Parish, Religion in the U.S. A. Pastor's 
Study, Church Administration, \rchitecture 


Building, Music, Pastor plus bricl 
departments. Artidles include “Psychiatry, Needs 
Religion.” “Phe Dead Sea Scrolls. 
in Church Architecture.” “Phe Church and the 
Law.” Most of the material is by authorities 

In appearance Togethe 
culation magazine Hat size 


Parsonave 


resembles on 
seculaa 
inches) Ten of the 90 pages in the first issue 

in four color, and many other pages are in blick 
and one There are brilliant 
terest articles appealing to the 
man Cousin’s “The Hiroshima 


Home’ to H B. Teeter’s “He 


oan 
from Nor 

Maidens Go 
Drop kick 1 63 


color 


Yards” dealing with the football records made by 
Dakota Weslevan University. While the magazine 
stands foursquare for the eood there as 
nothing pietistic about it, Et represents religion 


for today’s lavinan 
kditorial director of both magazines is) Leland 
Case, who as editor of the Rotarian made it tops in 


its field. He envistons a circulation of three mil 


course, for the 
Ili ocdtle 


Jiom tor Lovethes much less ol 
Ore specialized New Clhoistian 

Better take a look at these 
writing for them. Together 
fiction up to 2.000 words on themes of moral on 
It is in the market for articles of 
leneth on home and tamily related 
themes and personal religious experiences It will 


Lore 


will occasionally 


religious import 


the 


fillers, occasional Carloons and photograplis 
both black and transparencies. Pay 
ment varies but runs from S75 up for full length 
Fditor Case prefers actual 


and white 
articles: on 
to Queries, 

hie Ne Christian Idvocate 1s 
articles of  1.200-1.500 
cob 


looking for 
awvords on preaching, the 


pastoral care. Church administra 


tion, Counseling on personal problems, 
the parsonage family I. Otto Nall editor of 
this magazine, wishes queries as to prospective 
ticles. Payment for articles is S25 up om 
COPE 

Phe magazine also uses some verse. for which 
thie is Sp up. 

Address both magazines No Rush St 
Chicago, 11 

/ Ne \ve New York one ol 
the Publications, is a consumer mag 
azine for pilots, private and Corporate aireralt 


OWNETS, SERVICE OpErators, and others im aviation 
Gill Robb Wilson is editor and publisher . 
Mir. Wilson is interested in articles of 1.500-2.000 


SERVICES: 
blueprint instructions: 
with two free carbon copies. 

MARKETING, at a straight 10° 

TYPES HANDLED: 
fiction: Plays: 


book length mss.) 


Note Our Special Services! 
Then—come to one patronized by professionals! 


Constructive Criticism with all appraisals; Coaching, by detailed 
Revisions and Ghostwriting done on bond paper 


commission. 


Short-shorts: short stories: articles; books, fiction and non- 
stage, screen, radio, TV. Poetry only in book lengths. 


ALL MSS. must be appraised in order to advise service needed, if any, or judge 
salability. Appraisal fee $5.00 per ms., regardless of length. No return 
envelopes or postage required. We return FREE BY AIR MAIL. 


PERSONAL CONSULTATIONS, $5.00 (Phone RE-1-6780 for appointment). 
MODERN WRITERS, a book you'll want 


TALENT QUIZ, 50c (Free, to all who submit short mss.) 


MAIL SHORT MSS. to Box 57275, Flint Station, Los Angeles 57, California 
EXPRESS BOOK LENGTH to 1658 S. Normandie, Los Angeles 6, California 


MARY KAY TENNISON 


Authors Agent and Counsellor 


$1.50 (Free. to all who submit 
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MBER 


words on civil and omilitary flying CX PCTICNC 
techmiques flying, air power development, ai 
travel, new planes and equipment, sports flying. 
flying, and fiving lore. The 
uses both black and white and color photography. 
Payment SSO-STDO an article 
SS up tor black and white photos. 875 up for color 
Tra lsparencte 


business 


is on acceptance 


Hatchery World has been combined with Pow 
try Supply World, 155 W. First St.. Elmhurst. 
Phe latter is interested 1,000-word 
stories ol dealers in’ the poultry field, preferably 
with photos. Payment is 2c a word, pictures $2.50 


suCCESS 


SS, on publication. Query the editor, Dale 
helles 

Caper, Suite 205-210, 8511 Sunset Blvd.. Los 
\negeles 16. Calif, is a new monthly magazine tor 
men. The executive editor, Burton Wohl, wants 
sexy, strong male fiction of 2,000 words. He uses 


also some crime and adventure stories and. some 
satirical fiction easily intelligible. 

Articles should) be mildly sophisticated, always 
presenting the male point of view. An occasional 
fact piece is welcome on crime, sports, guns, sex 
or other topics of interest to men. Articles 
2 words. 

Jokes 
used. 
days ol 


run 


cartoons, and photographs of girly are 
Payment is “average rates,” within 30 
acceptance, No queries—only completed 

Av] — 


Guns Merchandiser is a new 


business journal 


directed to gun dealers. It is edited by the same 


magazine 


group that edits Gros Magazine, white tor some 
time has been a leading Consumer magazine its 
frelals. 

Phe new magazine is interested in anything that 
will help a dealer sell firearms. Payment ts 9c a 
word for text, 55 each for photographs, on 
ceptance. Query the editor, Bob Burns, at 8150 
Central Park Ave., Skokie, TH. 

- 

Doubleday & Company, 575 Madison Ave., New 
York 22. will operate hereafter with single 
editorial department. headed by Ken McCormick 
as editor-in-chief. The individual imprints 
Doubleday, Garden City, Hanover House, Anchor 
Books, Image Books, Garden City Juveniles, and 
Doubleday Junior Books—will continu 


Dodge Books, Dodge Publishing Corporation 


W. Oth St. New York is) interested) in 
book manuscripts in architecture, Construction 
eneimecring, water supply and sanitation, and 


related technical subjects. Phe firm publishes also 
books of more popular appe al—on turniture mak 
ing and similar how-to subjects. 

Query the editor, Daniel N. Fischel 
Magazine, 109 N. Cross St. 
well-written, well 


Youth for Christ 
Wheaton, TL. is looking tor 


plotted fiction slanted to the upper high) school 
through college age level. Conventional Sunday 
school stories will not suffice. Fiction must be 
written in the dJanguage of today’s teenagers 


Clever, sprightly Copy is a must plus a solid evan 
eelical slant: 1.500 words preferred. Payment. ts 


S40 per story. on acceptance 


If vouw’re tired of tailure, send for 
details of how T work with writers. It 


become a selling writer or my work 


FREE ‘(ec valuatle brochure 


HOW TO MAKE THAT [MPORTANT FIRST SALE 


Will be sent upon request, and without obligation, to all readers of Athen 


this brochure 
I take 


with you won't cost you a penny! 


vou im omy 


Journalist. 


and my FREE pamphlet which gives 


limited circle of writers, yoo'l/ 


“Exceptionally stimulating and helpful Wish 


DEVELOPING A LITERARY IMAGINATION 


A Training Program 


Every writer must use and develop his imagination. Literary imagination can be developed in the 
normal mind, just as a limb may be developed by exercise A few ort weeks of honest, daily work 
as outlined in Developing a Literary Imagination, spur your imagination and enthusiasm. You 
Will discover untapped sources for story material ir riting will be vivid and alive, and—most 

portan to vou your manuseripts will become salable 


“The finest piece of writing instruction I’ve seen in years,’ says the author of a dozen published books 


| had it years ago,” 
of satisfied users of this psychologically sound and tested training method. 


To make this treining program accessible to all writers, | have set the price at $1.00 a copy. 


says another of the many hundreds 


Malibu 1, 


GEORGE KELTON 


California 


AUTHOR ¢ JOURNALIST 


Leonard Robinson is the mew fretior 
editor of Collers, O10 Fifth Ave New York [9 
He comes to Collier's trom hyquire where lie 


served as managing editor. Earlier he was an ed 
itor of the New Yorker, senior editor of Coronet 
and executive editor of Parade. He is also a tree 
lance fiction writer. 

ic] 
herman, O24 Gravier St.. New On 
true adventures ex 


Leneth 


Southern 
leans is interested in 
perienced by commercial fishermen at sea 
thout 1.000 

‘We're not looking for Hollywood 
lers.” writes Managing Fditor Carroll 


“but for sincerely written stories that will pass the 


words. 
type thril 
Trosclair, 


critical eves ol the thousands of fisherm 
have braved the sea themselves. “Tb thev’re about 
hast Coast or Gulf Coast fishermen. we'd be even 
happier. They might be written fiction style 
or at least chronologically. Best: source voreran 
fishermen.” 
\\ \. Wilde Company, Clarendon St 
Boston Mass. continues in the market for 
book manuscripts of religious fiction and nen 
fie tion. 
le] 
Ven in Combat, Lexington Ave. New York 
17, is im the market for true personal adventure 
Involving any man-toman combat situation. any 


War, any combatant Leneth should be 2.000 


4.000 words. Payment is S100 Up Acceptance 


Phe editor is) Jack Hotlman. who edits alse 
Van's Conquest and Illustrated None of 
Hottmian’s magazines uses fietion 

le J 

Phe Dude and the Gent. men’s magazines, bas 
address: 19 W. St. New York 36 

le] 

Rand MeNally & Co P.O. Box 
SO, is celebrating ity 100th year of book publish 


Ing. Tt iy expanding its adult: non-fiction depart 


ment and is interested in adventure, exploration 
natural history, Americana, biography, simi 
lar subjects, 

Phe firm is also looking for both fretion ane 
now-fiction in these fields for its puvenile depart 
ment. kor its ElfBook line it) buys very. little 
unsolicited material. Rand MeNally will con 
tinue to publish textbooks religious juve 
niles. 

]- 
Hastings House, 41 E. 50th St.. New York 22 


which long has emphasized Americana in its pub 
lishing program, is continuing to do so, but. has 
now introduced a juvenile book department 

1c] - 

Baseball) Magazine, Washington Wash 
ington 5, D. C., is in the market for baseball per 
sonality articles as well as fiction related to base 
ball. Sidney S. Haimes is editor. It is advisable 
to query betore submitting MSS 

] - 

St. John’s College. Oxford. Fneland 
literary magazine of high standards 
to vive young writers of promise an op 
portunity to appear in print alongside established 
writers. Tt uses short stories to 2.000 words, literary 
criticism to 2.000) words, and poetry to lines 
Roger H. Lonsdale and J.P. McGrath are the ed 
No payment Isomade for contributions 


Departure, 


ib which 
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MONEY TALKS! 


Here’s 
$8,000 
Talking! 


“Never Again Will I Be Skeptical 
... PROFESSIONAL WRITING 
CAN BE TAUGHT BY MAIL.” 


bk. Logan, of Michigan, 


Writes writing award winner | 
because as he says: “For 


who has good reason to know 
about seven years, [ have been entering writing con 
tests with regularity and persistence. I knew that I 
needed to learn how to write in a professional manner 

hy using the methods and techniques recommended 
by the New York School of Writing I recently won the 
largest award of my writing career—a prize worth about 
88.000. NEVER AGAIN WILL I BE SKEPTICAL OF 
STATEMENT THAT PROFESSIONAL WRIT] 
ING CAN BE TAUGHT BY MAT 


Five Sales in Fourteen Months! 


Another N.Y¥.S. students, James Harsh of Manhattan 
Beach, Calitornia, wrote: “I think mv five sales total 
ing around $1,300 speak well for your course. The in 
struction and the encouragement kept me going when 
about given up. A new writer needs this 
above all, he needs honest appraisal of his 
gotten all this trom course.” 


had Just 
help bout 

work I've your 


Professional Writers and Editors 
Guide You Every Step of the Way 


These are just two of the hundreds of young writers 
who have learned to write the famous N.Y.S. way 

learned through the expert guidance of active writers 
and editors such as Henry Kane, Ellin’ and 


others 


FREE! ‘Writing For a Profitable Career’’ 


It you're interested in writing—either as a side line or 
as a career—you Owe it to vourself to at least investi 
gate the amazingly effective and practiced methods 
taught by the New York School of Writing. No cost or 
obligation, of course. Simply fill out and return the 
coupon below 


THE NEW YORK SCHOOL OF WRITING 
Dept. 208, 2 East 45th Street, New York 17, New York 


send ome, at ne obligation, your free booklet, 
‘WRITING FOR A PROFITABLE CAREER.” 


of New York 
No salesman will eall) 


State 
confidential 


— 
| 
| | 


Me CALL CORPORATION 


REVUE PRODUCTIONS. 


FAWCETT PUBLICATIONS. INC 


pay 67 6 OOcrs 


PPS omoen HAMCOURT BRACE Commamy 
303 MADISON AVENUE 
EMACMILLAN COMPA 
yey 14 POPULAR PUBLICATIONS, INC 
THE JOHN C WINSTON CO MISO eee SOOO 
Tuer NATIONAL Basnor New Youn 
YL TIES To 
the Crowell-Collier Publishing ¢ 
DODD, MEAD & COMPANY, INC NY 
O ne COMPANY | THE CURTIS PUBLISHING COMPAN| 
MOEPEMOENCE SQUARE 


Avon Pusuicarions, Inc. 


| scors MERFOITH LITERARY — EX} 


Some typical checks for sales in various fields are shown above. 


SMLA sells over 6,000 scripts yearly. 


SERVICE: If your material is salable, we'll sell it to the best p ble markets at best possible rate ind 
cover sale of additional rights throughout the world f your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge 
return it to us for sale And if your material is completely un 
cific advice on how to avoid those errors in future mater We repcert within two week 


at we'll tell you why, and give you spe 


TERMS: PROFESSIONALS. If you are selling fiction or articles regularly to rational magazine r have 
sold a book to a major publisher within the past year, we be happy to discuss handling your output or 
straight commission basis of 10 n all American . n Canadiar ules, and 20 n Britist 
ther foreign sales 


NEWCOMERS A recompense for working with beginners r newer writers until you begin to earn 
your keep through sales, our fee, which should accompary material tive dollars per script for scripts up t 


5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words); $25 fer books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour script 

information on stage, syndicate, and other type f material on request. We drop all fees after we make sev 


eral sales for new clierts. A stamped, self-addressed envelope, please, with all 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 


Comment on Scott Meredith’s best-se!ling book, WRITING TO SELL: 
... If vou long to get into the world of the published writer, it will behoove vou to read 
Scott Meredith's “Writing To Sell’ 


Lincoln (Nebraska) Jornal 


from the publishers, Harper and Brothers, 


Order your copy from your local bookseller, or directly 
49 East 33rd St., New York 16. $2.75 
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We sell to all good markets--- - 
...We'd like to material! 
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THE COME-ON PAGE 


By Witrrep 


N EDITOR gets lots of proposals. Fach time 
A he opens an envelope from a new author 
here’s what the manuscript: says, In effect 

“Come, let's have a date!” 

That top page, Or first Impression, pretty well 
determines whether vour story gets the bounce o1 
if it will go off alone with him for 30 minutes o1 
so. And whether there'll be more dates in’ the 
future. 

Not long ago, the editor of one of America’s 
largest and finest magazines told some of us that 
perhaps 95°, of all stories returned by her could 
be rejected without bothering to read beyond. the 
first’ page This percentage, she presumed, was 
similar to that of her fellow editors. 

I can hear the protests go up: 

“Tt fan she can’t possibly judge the 


plot ... She'll never know what a terrific ending 
the story had... she’s missing so much beautiful 
writing ... Etc. 


Now let's not be too impulsive about this. 
Rather than indignantly condemn the editors, let's 
take a good look at ourselves because we do the 
very same things in our own everyday lives. 

Suppose, for example, we're on the operating 


Formerly a professional baseball player, later a 
lieutenant colonel in the army, Wilfred Me 
Cormick ts now a professional writer of fiction. In 
addition to writing for many magazines, he ts 
author of 12 widely selling novels, dealing wit! 
sports and directed to youth. Several of his works 
are scheduled for movie and TV production. 

Mr. McCormick was educated at the University 
of Illinois but now lives in New Mexice, where he 
grew up. He has appeared often in Author & 
Journalist, his most recent article being “Is There 
a Best Way to Write?” in March, 1956 


table ready for an appendectomy and a_ dirty- 
looking doctor approaches us with a rusty pocket 
knife which he wipes on his pants. We wouldn't 
let him touch us, would we, if we were conscious 
enough to see him! It would be pretty hard to 
overcome that quick prejudice. Yet, are we being 
fair to the doctor? 

But, vou say, medicine is a science. Writing is 
an art. 

It is both, think. My dictionary savs, “Art is 
skill in) performance, acquired — by experience, 
study, or observation.” That) definition seems 
quite plain Nothing is said or even hinted about 
Inspired, spontaneous ability. acquired by ex 
perience, study, or observation,” says Webster. 

Thus it stands to reason that certain earmarks 
should) readily apparent in the presence of 
anvthing that has taken time and study to learn 
We see a man tuck the wrong end of a violin 
under his chin, and clumsily grasp the bow upside 
down. Faker, isn't he? We see another, posing as 
an artist, Who obviously doesn't know how to set 


“up an easel or how to grip the palette or how to 


mix his paints. We don’t need to wait for his 
finished) product—we conclude from that quick 
first impression that he won't be able to do it 
Justice, no matter how inspiring the subject) may 
be. 

There are dozens of earmarks in a storv’s be 
ginning that are just as obvious to a trained ob- 
server. 

It isn’t a matter of following certain arbitrary 
rules simply for the rules’ sake, or because some- 
body set them up and we are afraid not to con- 
form. Storytelling is as old as man and campfires. 
Through all these thousands of vears, changes in 
technique have been occurring—alwavs with one 
basic urge in the mind of every sincere storvteller: 

How can I get the very most out of my material? 

The oral storytellers many advantages. 


They could use gestures, facial expressions, could 
raise or lower their voices, and quickly shift tech 
nique when they saw the audience wasn’t paving 
attention. But many of these visual and auditors 
aids can now be applied to the printed page by 
skillful writing, so we are fortunate today to in 
herit this tremendous backlog of  trial-and-erron 
methods. 


I the same time we find ourselves threatened 
by a new force which our predecessors didn’t 
have to face. Intense competition! Not only have 
modern printing processes and distribution meth 
ods flooded the country with reading material, in 
contrast to the limited amount available in earlier 
days, but our people are changing too. “They i 
restless, irritable, generally better-informed, and 
therefore harder to please. 

The net result is that we 
say, ‘get away faster.” 

I don't a burst of six-gun fire, o7 
sarily any all. But we must quickly in 


must is the athletes 


mean 
action at 


neces 


terest a reader, or honestly intrigue him, or prom 
ise him—in effect—that our story will either enrich 
or entertain him if he will only give us a date 
The editor, who is simply a middleman between 
author and reader, must select stories that will 


bring them together. 
But I didn’t intend this to be an academic ex 
pression of my private theories. To want to help 
SINCETE, writers. So let's have a 
look at some of the earmarks of the tramied write: 
Keep in mind, of course, that I 
ginner. Still am, for that matter 


earnest practical 


Wats) ih 


despite some S00 


short stories and the publication of my eightcent 
book next week. I'm studying and learning all of 
the time. But, like many of vou. T used to think 


it took “pull” and that To owas writing quality 
material too scholarly and significant for the 
mercial” understand o7 


‘CO! 


magazines to apprec 


Gosh, how it stinks now when look back ox 
some of the stuff! 
Ive had a hundred of my. successful students 


tell me the same thing about their own earlier, 
pathetic, untrained efforts to write. Perhaps th 
late Bernard De Voto, one of the most learned 


scholars of our time, has expressed it the best. A 
Phi Beta Kappa himself. in an address before the 


annual gathering of that national society, he said 


“The dilettante likes to believe that his work has 
been rejected because it 1s too good, or too subtle, 
or too artistic. But the professional writer knows 
that the real reason is that the work is not good 


enough to be published ... it takes an average of 


perhaps ten vears of terrible discipline at the desk 
for a writer to learn to say things Clearly.” 

Don't let this floor you. We can whittle those 
ten vears down to one. Or less! Remember Mr. 


De Voto said the “average.” If vour attitude ts 
right, and you're willing to be shown, and you've 
vot a football player's will-to-win, you needn't b 
average. You can go on ahead of the crowd 

So now vour story wants a date with the editor. 
What is the first, over-all thing he sees? 

\ neat, attractive-looking manuscript, I hope. 
And please don't somebody pop up with the re 
mark that Lincoln’s “Gettysburg Address” 
scribbled pencil on the back of an old en 


And you can likewise find ex 


was 


velope. Mavbe so. 
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ceptions to any other policy, custom, or rule that 
I might give you about writing. So could the 
dirty remove your appendix with the 
rusty knife, even, perhaps, on a dark hillside some 
night in the rain—and vou might get well. A mil 
lion to one against vou. Yet vou might. But 
should ignore the exceptions and the long shots. 


doctor 


we 


Let's endeavor to give ourselves reasonable 
chance. “Percentages our favor,” the ball 


players would call it. 

By a “neat” manuscript, mean good quality of 
paper, wide margins, double-spaced, written with 
| ribbon, and this come-on page 


ciean ad new 
Also, editors tell me oa 


done professional form, 


eood tithe is another means to a favorable first 
It's more than that. Otten the title itself is one 


earmarks ve been talking about 
\ couple of years ago Twas chatting informally 
with some writing-class seniors at high 
here Albuquerque, and To made the comment 
that a manuscript’s first page could quickly build 
prejudice well as against a 
Lhe instructor promptly challenged this. Tt was 
mamtained. Not wishing 
to embark on an argument that might 
him before his students, T attempted to switch the 


of those 


hool 


for as story. 


the storv as a whole. he 


discredit 


subject. My intentions were misunderstood. He 
thought he had me on the run, and he pressed 
the port 

Dramatically he produced a story manuscript 


that he had given an “A.” and demanded that 
I, so to speak, read the character lines in the palm! 


It was easy. No need, actually, to read beyond 
the tithe itself, though TI did find a dozen or so 
other things to discuss. But this was the tithe 
“Saved by the Bell.” 

Now what did that voune writer tell me in those 
four words: 

IIe told me, for one thing, that he didn’t know 
how to handle suspense. Here was the ending, no 
use to woryv, Our Hero was going to come out all 
right. In that stale title he told me, furthermore, 
that his stvle would probably be drab, that his 


You know 


“busy as a 


filled with cliches 
a cucumbe 


story was going to be 


what IT mean ‘Cool as 


cranberry merchant.” “crooked as a dog's hind 
leg.” “poor as Job's turkey.” He told me, by in 
ference, that his story wouldn't be very interesting, 


no matter how good the material. 


N the other hand, a title can help to create an 


excellent first impression. Not by being cute, 
necessarilyv—it should also give an honest hint as 
to the storv’s content. Let me trv my own new 


on you, if the editor of 4 & J will turn 


for 


book title 


his head moment 


The ( aptive Coach 


I don't reveal to vou whether he gets awav o1 
not. Or why he’s a captive. Or by whom. And 
vet it fairly indicates that the story is fast-moving, 
has a sports theme, and is told from the view 


point of 
unusual 
My next book, after this one, is tithed Saddle 
Tramp, scheduled for publication January 19, and 
released by Hollywood shortly thereafter as a full- 
color, wide-screen major production, 
J thought a long while [Continued on Page 20} 


a coach rather than a player, which is 
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What magazines look for— 
and what they abhor 


THE EDITOR and THE POEM 


By DANIEL SYMTHE 


Tous carefully examine a brief poem which 
may be cited as typical of the many thou 
sands which are sent in to the editors of our 
national publications Remembering that the 
more critical we are, the better we may be as poets, 
that the greatest poets have always been pa 
will check the 

what we can do about 

The Sea 


agaist the surt’s 


and 
tient 
quatrain and see 


TCVISCTS we in 


revision 


The shore st 
And takes the fiving sign ot winds 
We are the 
Secing the sea and 


framework on a stranger land 


feeling salt that) blind 
This poe does not sav a great deal but it 
presents some interesting problems. Phe basi 


idea is apparently a picture of the shore and 
But first of all. as por 
that there is no Stroneg idea that 


iorable One In 


people looking at the sea 
CTItLICS, We Notice 
might make the 
short. it is rather fuzzy and unfinished 


pocm al 


What is wrong with it, and how may we repai 
ity The technique presents dithculties. First: of 
all, there is the internal rhyme of “hands” and 


Read it aloud and vou 


sound together 


“stands” in the first line 


will see that Clashes the 


discordant way. Such rhvine has been uninten 
tional, so ait as called) “unintentional internal 
rhyming.” The poet should not allow the editor 


to recognize it first 

\ further rereading of the poem and testing it 
for the sake of sound leads to the discovery of 
other faulty material: “the flving sigh” and “see 
ing the sea.” for example. These monotonous 
vowel sounds do not add to the 
the poem. 

When we 
mediately that 
first line. The 
svIlable short; the 
cluty ol 


smoothness. of 


look at the rhythm, we 
there is something wrong with the 
line is in iambic pentameter with 
author has tried to make 
svllables. and he has 


note 1) 


one 


shore the two 


Daniel Smythe dy author of fol books of poetry, 
of which Man in the Land ts the latest. He has 
achieved publication for 700 poems in 
as diverse places as the Ladies’ Home Journal, the 
Saturday Review, and the New Yorker. Educated 
at Union College and the University of Pennsyl 
graduate school, he now is assistant pro 
fessor of English in Bradley Universtiy, Peoria, 
Ill. He ts writing a book on Robert Frost and is 
also preparing a new collection of poetry 


magazine 


vanta 
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had used 
line 2 


failed. It would have been better if he 
the word Also, we note that 
rather short in respect to the other lines. It is a 


tetrameter while the other three lines are pentam- 


Is 


eters. Consistency demands that all lines 
should be pe ntameters, 
Going back to sound. we can “heat when we 


aloud. a couple of other mistakes—for in- 
ited vowel sound in the last line, 
the “seeing the sea, and feeling.” (Note the 
monotonous ¢'s Note also that the a in 
before the a in 
situation 

rhymes, we not that words and 
exactly. Neither do hands 


Stance, thre 


ork coming stranger does not 
create too Nappy a 
Durning to the 


hlinds do not rhvime 


ind land. 

We have tound a great many errors in the space 
failure of idea, bad rhyming, in 
consistency, monotonous vowel sound, — jarring 
Internal rhyming. The wonder, must | 
remember all these things when IT am writing? By 
When writing the first draft. let them 
go; but when you come to revise and improve the 


of a few lines 


poe t miay 
no means 


poem with the view of having an editor see it, try 
to take these points into consideration. Any 
of them may compel the editor to reach for a re 
jection slip. 

The best advice to a beginning poet is: 
bye alraid to revise! Was asked by al well 
known editor to rewrite one stanza of a poem. 1 
proceeded to write Of revisions of this in) two 
days and nights. I selected the revision I thought 
the most sent it off, and it was ac 
cepted. 

After revising the lines of the quatrain, let us try 
a second dratt which may be a decided Improve 
ment: 

The shore is firm against the surf’s bright) hands: 
There is @ tempest coming that it finds 

We are the strangers on salty lands, 
Hearing the waves, and touching salt that blinds 


one 


neve! 


satisfactory, 


these 


We certainly have not accomplished master- 
piece, and there is still work to be done. (The 
original tithe and the repetition of m sounds in the 
bother us.) But we have at ironed 
technical dithculties that might distress 
an editor. We have simply done away with the 
internal rhymes, lengthened line 2, dropped the 
jarring e sounds, and brought some Clarity to line 


rhvmes least 


Out some 


The harassed poet may ponder over the advis 
ability of pleasing an editor; or he may despair: 
fully ask, “What does an editor want in poetry?” 
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It is the purpose of this essay to answer both of 
these questions. Our hope is to shed some light 
editor’s reactions when he receives 


looks for (but seldom gets) in 


on the 
what he 
writing. 

First of all, pleasing an editor may improve one’s 
poetry. An editor usually Knows what makes a 
poem bad, the faults that hurt a poem; and what 
ever criticism he may offer should be 
and considered. Atter all, editors are very 
not banded together to keep you from 
Quite frequently, if you show prom 
about vour 


at poem 
a plece ol 


welcomed 
human 
and are 
publication 
ise, they will 
work. 

Moreover, we 
likes are not the 
editor of Flarpers may not please the 
the New Yorker. We are not suggesting 
poet should slant a poem to a particular market 
Heaven forbid! But we do feel that the finished 
product should be examined and judged carefully 
as to what market it might be best suited) fon 
Also, it should be in as perfect 
sible for the editorial eves after a market has been 
decided upon. 

Now this leads us to the que stion as to what th 
editor is generally on the lookout for; and since it 
is easier to look at the of the coin, let 
us take up adverseness first three qualities 
bother him: 

False Very often a writer 
pump up an emotion by putting down words that 
he does not feel in the least. This efhort is usuall 
since the words do not ring true 
may want to write a sad poem 


sad, 


write notes of Comment 


must face the fact that all editors’ 
What might: please the 
editor of 
that a 


same. 


a shape as pos 


side 


he st 


adverse 


emotion. will try to 


easy to detect 
For instance, 
when your mood is not really 
Let me die, then, Lord. I 
Let me lie down in the 


And de part 


you 
so vou begin 


clave 


It is not moving in the least. In fact. it may strik 
the editor as burlesquing an emotion 

2. Exaggerated and inflated language Some 
writers use vague and large words, and often thes 
are not sure of the meaning 


Phere is an air of 


falseness about this diction if one is not sure, at 


the editors are certain to detect it. Exan ple 


And God is the primal grand example ot free un 
strained 
3. Poorl This is a 


error. Overused or trite words and eEXpressions 


clic 


chosen vOrUS 


hurt, like azure sky, merry dance, rosy lips, pearly 
teeth, golden gates, siorm and strife, silvery moor 
gentle night, and so on. 


The editor very often rejects a poem for these 


time, he is on the watch for these 


At the same 
good points: 

1. An excellent idea. Mere de scription is not 
enough in a poem. One has to give the reader 


something he did not have before. Use the tmag 
ination. Put two and two together. 

2. Good handling of rhymes—unstrained, o¢ 

fresh and no unintentional “off 

Phis is assuming that the poem in ques 


casional ones, 


rhymes.” 


tion uses rhymes. The beginner often uses the 
easiest rhymes that come to mind. The. easiest 
have the vowel sounds, ¢, a, 1, 0, u (sky, tree, day 


but how 


not against the use of these, 
you rhymed 


instead of sky or tre 


etc.) We are 
much fresher if 
platter, and so on, 
at all times rhymes with breece, 
3. Meter and rhythm. Tf vou understand what 
you at all times, it will help greatly. 
often a poet will mix the feet in the rhyth 
mical scheme, without knowing why this is wrong. 
Know yvour meters even though vou may not want 


closs ely trip, 
Avoid 


MOON, OY lOve 


are doing 


But 


to remember the meaning of terms like anapest, 
ramb, and trochee. 

Simple and clear 
should not be alone in understanding the 
\bstract and trite terms should be used sparingly. 
Phe English language is particularly frosh and 
vigorous i its 

5. Finally, the first and last lines. 
and the 


You 


words. 


Words 


choice of 


These are the 

ones that 
awake 
“punch line.” 


most Important the 
the editor pays special attention. to. 


and they supply the 


por Wi 


the iterest 


These are a few points to remember about ed 
itors. have their likes and dislikes. They 
make their mistakes. One might be anxious to 


meet while another might be 
fiercely opposed to ever meeting a contributor. 
Some like letters, and other s do not. Most of them 
a liking for poetry, but there are a few who 
consider it a necessary evil in the makeup of a 
magazine, Lhese tacts and others will come to vou 
in the experience of submitting to and being a 
cepted by the publications. 


In concluding our comment, let us make 


you personally 


have 


eral division of editors and discuss them 
listed as those interested in 
Interested 1) 
In reader reaction 


of what real poetry is all about, and those interest 


thes Call be poems as 


them as. fillers, 
lwnorant 


in art form, those 


interested those 


those 


ed in reform, new themes, growth, experimenta 
tion 

Phe “inorant’™ ones know far more about 
prose than poetry; and sometimes they print work 
which makes one wonder about their sanity 
Those interested poetry as an art form are 
usually poets themselves, and they have a wide 
knowledge of the history. of American POtry 


some of the farm magazines and 
publications are imterested in 
means of filling up space at the end of a col 
umn \ joke would do as well. A) third tv pe ot 


caters to his readers, running poetry because 


I Ihe 


SCTV ICE 


editors of 
Poetry asia 


a vast audience demands it. Phe women's mag 
wines are in this category Anothen group edits 
the experimental magazines; these editors be 


move for 
propa 


lieve that poetry should do something, 


reform, start tendencies. Poetry becomes 
ganda 

So we have two major problems to consider be 
fore we send out a poem to the editors. We must 
check the poem, revise it for its betterment, knock 
out unessential ideas or line, go over rhymes and 
meter, and repair awkward structures. When we 
fit the bill in 
we have to analyze the markets and try 
to send it to that editor who might like this partic 


ular 


have made the poem every way 


possible, 
type. When we have solved these problems, 
the path to publication is an easv one, 
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1) Letters Like This... 
“Dear Mr. Uhlan: ...very pleased with the job 
you have done on my book, Six on an Island. The 
jacket is very attractive and eye-catching. and I 
have received many compliments on it. 

"I must compliment you on the really fine job 
you people have done in promoting the book. I 
have been pleasantly surprised at the amount of 
recognition and publicity it has been getting. 

“Articles...appeared in the following Michigan 

papers: Detroit Free Press, Bay City Times, Saginaw 
News, Flint Journal, Owosso Argus, Chesaning 
Argus, Cheboygan Daily Tribune (front page!) and 
St. Ignace Republican-News (again front page!). 
have been interviewed over WNEM.-TV, Bay 
City, on WBCM radio, Bay City, and over WJR 
radio, Detroit... which covers Ohio, Indiana, IIli- 
nois and Pennsylvania. The Michigan State Univer- 
sity radio station, WKAR, East Lansing, has written 
me to arrange an interview, and... may arrange to 
MM read the book on their Radio Reading Circle. 

“Two bookstores...are planning autograph par- 
ties...and the Canadian Sault TV station is ex- 
Mm pected to interview me....Several clubs have 
contacted me in regard to reviewing the book at 
their meetings.... 

"Altogether, I am more than happy over your 
promotion job; it just couldn't be better.” 

(From Uldene Rudd LeRoy, author of Six 
on an Island, published in September.) 


Dabber Winchell with. 
Of New York 
2) Publicity Like This... 


4 A 16-line paragraph on SO Years of American 
Comedy in Walter Winchell’s nationally syndicated 


column. 
at A 2-page picture story on Leonard Hankins (co- 


author of Nineteen Years Not Guilty) in the Louis- 
ville Courier-Journal Sunday magazine section. 
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x sold in one afternoon. 


Dept. 4/611, 386 Fourth 
In Calif.: 9172 Sunset Boulevard, Hollywood 46 


3] Reviews Like This... 

Los Angeles Herald-Express on The Jordan Beach- 
head: “This is a remarkable first novel....It is too 
early as yet to hail the Rev. Mr. Kepler as another 
Lloyd C. Douglas, who also preached at the First 
Congregational Church and then went on to write 
many fine novels. But The Jordan Beachhead is an 
outstanding first effort....” 

Richmond (Va.) Times-Dispatch on Herbert 
Hoover: Public Servant and Leader of the Loyal 
Opposition (A Banner Book): ‘Penetrative study... 
a distinct contribution to that long shelf of readable 
books on the lives of the American Presidents 
which merits the attention of both serious students 
and general readers...." 


4] Autograph Parties Like This... 
At an autograph party held for the Rev. James 
Kepler, author of The Jordan Beachhead, more than 
200 books, autographed by the author and by 
actor Charlton Heston, star of films, radio and TV. 


5] Reprint News Like This... 
A 9-page news condensation of World Peace by 
Covenant in the August, 1956, issue of the national 


magazine Facts Forum. 
Hard-cover reprint rights sold on Young John and 


Drop the Hook. 


6) Author Recognition Like This... 
After reading How to Have Enough Money by Man- 
aging Your Income, the President of the Christian 
Booksellers Association invited the author, George 
Bowman, to address the Association on the subject 
of money management. As a result, Mr. Bowman 
received an assignment to do another book. 


New Brochure — Free! 


Read the complete story of 20 years of success: 
ful publishing in our new illustrated brochure, 
You Can Publish Your Book. Contains vital in- 
formation about publishing, publicity, sales, for 
every writer....Write for your free copy today. 


Avenue, New York 16, N.Y. 
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How to cash in with MORE IDEAS 


By G. Haines TRIMINGHAM 


AVE you ever sat at the typewriter staring at 
it blankly and wondering what the devil 
you would write about? There isn’t an idea 

for anything new in your head. You wonder if 
you have lost your touch, if your well of ideas 
has gone dry, if you'll ever write anything else 
again. It's as serious as that. 

There are very few writers who at one time or 
another haven’t experienced this feeling of despair 
when ideas failed to come. I know I have. Until 
some months ago there were weeks when I didn't 
touch the typewriter or go near the dictating 
machine, merely because I had no ideas that ap 
pealed to me. But now I have developed a plan 
that will obviate forever this dearth of ideas. The 
plan wasn’t worked out overnight. Nor was it 
suggested by the unconscious—not that the old 
unconscious isn’t just as reliable as ever. 

What caused my dearth of ideas, then; If 1 
could find the answer the cure might also be dis 
And surely enough in thinking about the 
It was discourage 

When one isn't 
I became con 


covered. 
unconscious [ did find the cause. 
ment which made me slow down. 
working he has little need for ideas. 
vinced of this fact after considering the nature of 
the creative faculties for a couple of days. 

The cure? That was elusive at first. I tried 
reading books about writing, but found my in- 
terest lagging. I tried writing junk on my type 
writer and dictating useless stulf into the micro 
phone of my Audograph and discovered this also 
to be useless. On the one hand I was getting ex 
ercise in touch typing, which may have been need 
ed, it is true, but could be done without, and on 
the other hand I was wasting records. I wasn’t 
turning out anything recognizable as commercial 
fiction or salable articles. 

Then I used a new market guide with the hope 
that a close perusal of this might stir the old brain 
into conceiving an idea or two. It did. I queried 
two editors with these ideas. One turned me down 
very coldly; the other wished to see an outline. 

When the outline was finished I again was de- 
void of ideas for anything else, but I did note an 
improvement in my interest when I turned back to 


G. Haines Trimingham has earned his living by 
writing and editing throughout his adult life. 
Formerly a feature writer on newspapers, editor 
and publisher of business journals, and an editor 
of the Macfadden Publications, he now devotes 
his time solely to freelance writing. He has writ- 
ten several books—a new one is soon to appear— 
and has contributed to many magazines. His home 
is in Florida. 


16 


Author & Journalist market lists. A couple of 
items in this, although they did not suggest topics, 
did start me thinking about writing in earnest. 
The next day—due, I suppose, to the unconscious— 
an idea for an article popped. 

I concluded that one has to be thinking about 
writing in general for quite a while to regain in- 
terest in the craft. Thinking about writing leads 
one to ponder on specific topics as possible spring 
boards for the imagination. Once one had_ the 
topic, the rest was relatively easy. If research 
were needed, or a few calls required to gather 
material, it could be done at leisure. ‘The import- 
ant factor was to get back at writing as soon as 
possible. 

From these experiences I reached certain con 
clusions and devised my system for spurring the 
imagination and the unconscious to develop ideas. 
Since that time I have had no trouble in turning 
out my daily stint of work which is intentionally 
set low at 2,000 words but which is always exceed- 
ed by from 500 to 1,000 words, depending on the 
type of writing being done. 

The conclusions arrived at through long analysis 
and trial and error are as follows: 

I. A dearth of ideas ts the result of temporary 
lack of interest in writing. To spur interest a 
number of methods are available. Some of these 
which have proved to be effective include: 

(a) Reading writers’ trade papers; (b) talk- 
ing shop with other writers; (c) adhering to a 
daily stint of words to be written; (d) correspond- 
ence with other writers; (e) starting a series of 
controversial letters to newspaper editors for pub- 
lication in Vox Populi columns; (f) helping be 
ginning writers who seek assistance with their 
problems; (g) teaching writing at whatever fees 
you may earn; (h) tackling forms of writing you 
have never done before, because these constitute a 
challenge, and challenges are a good. stimulant; 
(i) continuing to build) your vocabulary, even 
though some of the words you pick up may be 
too erudite for frequent use; (j) writing frequent 
queries to editors even when you may suspect that 
the articles suggested are forlorn hopes; (k) read- 
ing material of the same type you are trying to 
write: (1) keeping a notebook in which you enter 
invthing which might prove useful in the future; 
(m) spending an hour a day with the best news 
paper published in vour area, 

One of the stimulants suggested above needs a 
little explanation. It is the one listed under (e)— 
the composition of controversial letters to news 
paper editors for publication. You may be sur- 
prised to discover what a really fine stimulant this 
practice may be. Any occasional occupation re- 
lated to writing that requires thinking is excellent. 
You may find the writing of these controversial 
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There it is...the fruits of your labor. Now what? Where do you turn, 
what do you do to transform this manuscript into a printed, bound. 
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To guide and assist the aspiring author, Comet Press Books has pre 
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it shows you how to avoid headaches and heartaches when you have 
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letters becomes a source of ideas through suggest- 
ing related topics. 

Ideas are conceived through the collection 
either consciously or unconsciously of material and 
are born out of the need for them. 

You will always find that: (a) one topic while 
being developed will suggest others; (b) mew ideas 
are never really new, of course, but are merely a 
rearrangement or montage of older ideas with a 
particular slant: all material you run across, even 
if it seems to be of slight value at the time, should 
be collected, for if notes are kept the slightest 
material may germinate into a very good topic; 
(c) you will discover that the more ideas occur to 
you, the easier and quicker they come, because this 
is in comformance with a well-known psychological 
law; (d) the more ideas you conceive, the more 
confidence that you will never run short of them; 
(e) although there are no new ideas for articles 
or stories anywhere on earth, there is an infinitude 
of workable material; (f) there is no need to con- 
cern yourself that some other writer may be using 
the same idea, for if two writers work on the same 
topic, they will necessarily write from different 
material and their backgrounds and psyches will 
combine to produce two entirely different pieces 
of copy, even though the germinal idea for both 
was identical. 

3, The unconscious, when trusted and frequent 
ly used intentionally, ts an inexhaustible source of 
ideas. It will not work for you when your con 
scious mind is not busy. 

But we must stress the fact that absolute faith 
in the unconscious is necessary if it is to be used 
effectively. Moreover, you cannot command it. It 
works according to its own laws, but the conscious 
thoughts that a person entertains are food for the 


Finger Practice for 


By ZACHERY BALL 
VERYONE knows that it is finger practice 
that makes a musician—and keeps him a 


musician. There's the quotation so often re 
peated from one of our eminent violinists: “If 1 
miss one day of practice, I notice it. If [ miss two 
days of practice, my friends notice it. And if I 
miss three days of practice, everybody notices it.” 
So what? Just this. The tiresome, boring drudg 
ery of finger practice applies to the aspiring writer 
just as it does to the aspiring musician. When an 
aspiring musician, after what has seemed several 
eternities of finger practice, is able to put himselt 
into his music, then and only then he be- 
come a musician, And only when you, as an aspit 
ing writer, have done likewise will you be a writer. 
One night I listened to Philip Wylie, a friend 
of mine and a fine fictioneer as you know, tell at 
a library lecture how he wrote and submitted 
approximately 200 stories before making his first 
sale. Do such cases give you the feeling that you 
were maybe pretty stupid for sending that first 
piece of fiction to the or Collier's? Well, don't 
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unconscious. That is to say that when one is do- 
ing a lot of writing, the unconscious is much more 
likely to be of use than when he is doing little. In 
the latter case, the unconscious may not supply any 
ideas at all. It must be coaxed to work for you, 
and the best way to do this is to make the con- 
scious mind do a lot of thinking directed along 
the desired lines. 

4. Confidence in your own ability as a writer 
will help you in the conception of tdeas. This 
confidence is more important than you might 
Just as good morale is a very valuable 
asset to any individual throughout life, so is con- 
fidence in himself and his talent essential to a 
writer. 

You must have faith in yourself. You must be 
lieve you are capable of doing excellent work. 
You must be convinced that eventually you will be 
successful in reaching some of your goals, if you 
are to succeed even to a minor degree. But these 
convictions must not be entertained to the point 
where they build up overconfidence. 

The belief that you are a genius may make you 
work like hell for a short period, but such a 
thought is a proof of overconfidence and there is 
a sad awakening ahead of you if you cannot con- 
thousands of your superiority. Overcon 
fidence is as much a fault as weak confidence. The 
confident person proceeds at a steady pace: he does 
not spurt for weeks and then stop entirely. 

The next time you are short of ideas reread this 
article and try to apply some of the principles laid 
If you are a normal writer—not a genius, 
remember—they will work for you just as they did 
for me. Geniuses never need help and reject all 
advice with scorn. 


suppose. 


vince 


down. 


Writers 


let it to you. About 99 out of every 100° be 
ginning writers did the same thing. (I did it too.) 

But it turned out for me, [ miraculously 
realized that T wasi't going to get anywhere by 
starting off writing what I proudly and stu 
pidly . called stories. This writing business was 
something that was going to require preparatory 
work. 

gut what kind of preparatory work? Why not 
finger practice? IT had previously fiddled at music 
a bit. (Incidentally, there’s a kid lives next door to 
me who squawks an accordion every day after 
school—I'm listening to it as I write this, and try- 
ing not to listen. But more power to the kid, he’s 
at least making the right start.) 

So 1 began my fiction-writing finger practice. 
\nd (1 don’t say this boastfully, for I'm just a 
commercial fiction writer with no glittering lit 
erary achivements to boast of) after I had done 
this practice, working eight hours a day for several 
eternities, I began writing stories and submitting 
them. The first one was a detective story, and it 


get 


as 
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sold. In six weeks I was selling Westerns. In 18 
months I had sold both Collier's and Saturday Eve 
ning Post. 

Now after 15 years in which IT have beaten all 
the screws, springs, and ratchets out of three type- 
writers, I've sold 35 magazine markets in the U 
S., have sold in all the major foreign countries, 
and my ninth book is scheduled for publication. 
As T said. 'm not boasting, i'm simply trying with 
facts to convince vou who want to be a writer that 
you can, but you'll have to do your finger practice. 
And a lot of it. 

O. K. So you're breaking out with a rash to do 
finger practice but don’t Know how it’s done. And 
I'm going to tell you how it is done—not that I 
think you'll do it. For my experience with people 
who say they want to be writers has been that a 
very small percentage of them actually do. Most 
merely want to talk writing, to go to lectures and 
take notes which they put on the shelf to gather 
dust, or else perhaps write of some incident: in 
their lives that they can around to others 
who have written incidents of their lives, then 
everybody have a jolly time beating a path to the 
punch bowl. 

All of which is all right by me. 
be an arm-chair author, I say go ahead and have 
fun, kids. As for me, my old stomach demands 
something more substantial than) punch, polite 
ness, and pedantic praise, So like a good little boy 


show 


If you want to 


I did my finger practice, ‘way back yonder, And 
you'd be surprised how many square meals you 
can stock up in that way. 

What sort of finger practice did I dor Look 
What do editors want in submitted stories: They 


want stories that will hold their interest, and sub- 


sequently hold the interests of their readers. And 
to hold interest a story must touch the reader's 
emotions. Jf your story doesn’t make the reader 


feel something, it is no story. And the only way 
you can make him feel something is through his 
Sure, sure, it's been said in the writers’ 
But have you ever read 


emotions. 
magazines a zillion times. 
in a writers’ magazine an article that told you how 
to do finger practice? 

You do your finger practice on the keys of hu- 
man emotions. Grab a vellow sheet and twirl it 
into the old portable right now and see how many 
human emotions and reactions to them you can 
write. Pll bet vou missed easily half of them. But 
when vou get that finger practice going good you'll 
think of a lot more of them. 

Begin your finger practice with characterization 
sketches as a preliminary to the emotional scales. 
Look out your window and write a thumbnail 
sketch of evervthing vou can see, animate or in 

Make these descriptive sketches live. 
a small boy's battered tricvdle so vividly 
that anvone who ever saw it 
would recognize it from your brief description. 
Write hundreds of thumbnail descriptions. And 
the time will come when your descriptive writings 
will smooth many a harried editorial brow. 

Now start on the emotions. POIGNANCY 
place imagined Characters every conceivable 
and make your reader feel 
with the character. INDECISITON—have all types 
of characters ino as many situations as you can 
of that will caus’ them indecision. Then go on 


with SADNESS, GLADNESS, ANGER, CHA 


Describe 
(in a few sentences) 


poignant situation, 


book 
PRINTERS, 


Since negotiating my first 
BOUREGY & CURL, CAXTON 


placements. A’ few of the books are now on sale 


Negotiating a contract is an achievement 


agent as well as the author 
published as originally written 
a book which ts unwanted elsewhere 


Will we get together on your book? 


While this is a “book ad”, 


selling 
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foreign sales 
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contract, there have been a dozen others 
CITADEI 


BROS., HUTCHINSON & CO., JULIAN MESSNER 
Some will be seen on 


because it 
Rare is the book which is accepted on its first time out, or is ready to be 
The reliable agent is first the critic 
mitted, he calls upon an intimate knowledge of market conditions. \ given publisher could be seeking 


As always, no fees if you have had a book published by a 
major royalty house within the past two or three years 
MS. up to 80,000 words; Thirty Dollars to 100,000; Thirty-five beyond that. T might add that no writer 
ever received a letter from me saying that there would be an additional charge of any sort beyond the 
initial fee. I take pride in the fact that my agency offers no ghosting-revision services 
care to hear from writers who are unable to do their own revising. 1 
frequently means the difference between success and failure 


I am also steadily selling stories and articles to the entire magazine 
range, and I have not forgotten Hollywood or Broadway, as well as T-V. No fees for the writer who is 
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the movies 


is the culmination of a lot of work, for the 
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GRIN, INDIFFERENCE, HATRED, and on and 
on. Write hundreds of emotional sketches, thou 
sands of them. And write them with the unwave1 
ing determination to make vour reader feel what 
your characters are feeling 

Now this, as vou have probably already sus 
pected, is not a job that can be done in a weck. 
But persisted in long enough and conscientiously 
enough, it will make vou a writer 

“Where do you get your plots and ideas for 
your stories?” How many, many times have I 
heard that, the plaint of the hopeful writer! And 
how erroneous such thinking! 

The student of music doesn't have ¢ hopin fon 
his first lesson; rather it is his goal. fiction 
writing, plots and story ideas are logically 
your beginning; they should be vour goal. And 
all that repulsive, mucky-looking stuff that) les 
between you and that bright and shining goal on 
the horizon, my friend, all of that is a morass 
through which vou must wade to reach vour goal, 
a morass Composed of determination, persistence 


sweat—and, oh, ves. FINGER PRACTICI 


Zachary Ball as an adult shitted frame successtul 


Nou and now ts a contribute 


The Come-On Page 


Continued from Pave 12 


before going with that title. The story concerns 
the wanderings of Dan Halter, badly beaten and 
forced to flee from the old home town) when 
his father’s bank fails and ruins the whole area 
He's got to return some day, and he knows. it. 
But how can a penniless drifter ever right) the 
terrible wrong?) Anyhow, in) choosing a title, 1 
wanted one that would suggest interesting, 
sympathetic lead character, somebody obviously in 
trouble in the Old West. 


busing a story, an editor can often bolster 
ty firs-impression cilectiveness by a catchy, ap 
propriate ilustration, He may also use blurbs just 
beneath the tithe, and even the prestige of pub 
lication in the magazine itself is a recommenda 
ton gut we, as writers, have none of these me 
chanical aids. Our stories go before that one-man 
jury in cold type on plain white paper. 

Assuming the first peek at his “blind date” has 
been intriguing, the editor next goes on to read 
that top page. Remember, now, he’s not an in 
fallible machine He's human being like the 
rest of us. subject to good and bad moods, caus: 
by conditions that affected him just) before he 


opened the story Phat part is bevond our con 
trol—we can only hope that he’s in a good humor 
for the moment, and short of material 

In any case, the important thing now to 
secure an affirmative nod when he asks himself 
Would T like to read the rest of this storv?” 

Getting such a reaction depends on many addi 
tional devices. For one, we should definitely have 
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“set” the story and characters. There's a logical 
reason for this—not just another annoying, restrict- 
ing rule. If we don’t establish the locale and the 
people promptly, today’s sharp, imaginative read 
ers will form their own mental pictures. And what 
a jolt later, when they find the story set ina 
Montana gold camp rather than a cozy room in 
the Hollywood Knickerbocker! Like a news story, 
that first page should contain the answers to Who, 
What, Where, and When. 


‘Tell me something to write about.”’ 


This does not mean that all beginnings will 
sound the same. Just glance through a dozen o1 
so good magazines—vou'll find these fundamentals 
present in them all, and yet the stories use them 
so subtly that no two of them are anything alike 

Let's look at one. Here’s “That Night on the 
Island.” from the October McCall's: 

They walked through Grand Central Station, first 
the porter with the bags, then the girl, Cynthia, then 
her father and her stepmother. The girl’s high heels 
went click-click-click against the hard, polished floor 
and she heard their tattoo above all other sounds in 
the vast room 

The last mile, she thought. After a hearty break 
fast, the condemned marched 

She started to laugh, but the laughter welled up in 
side her like a giant sob and her throat constricted on 
its bitter sharpness 

Now, let's analyze: Who? Cynthia, a young 
girl, What? Compelled by her father step 
mother to go somewhere against her will, with 
serious consequences just ahead. Where? Grand 


TV... Short Stories... Books 


A literary manuscript represents the author's 
time, labor and skill. It is a valuable piece of 
property and should have expert supervision. 
If you send your manuscript to us, here are 
some of the things it will receive: 

1. A comprehensive review 

2. An honest evaluation. 

3. A thorough criticism. 

4. Careful editing 

5. Plotting suggestions if needed. 

6. A sample of TV format. 

7. Marketing guidance. 

Fees: Short shorts under 2,000 words $3.00 
Short stories over 2,000 words 5.00 


TV scripts—One act 3.00 
Two acts 5.00 
Three acts 7.50 
Books 15.00 


WILL LOZIER 


134-25 Cherry Avenue Flushing 55, N. Y. 


NOVELS — BOOKS — RADIO SCRIPTS 


it to submit a novel, a book, or a radio script? Here's your big 
»e. Authors whose work I have he:ped them with are selling 
Let my creative re-writing help you to see your name in print I 

ly e but polish and revise where necessary. I do not tell 
you what » do, I do it for you. Your manuscript is returned to 
-n, ready for the publisher, showing off your work in 
$1.40 per four typed 


ts Carbon copy furnished 
pages to be arranged 
MARIE ADAMS, 1694 Blair Avenue, St. Paul 3, Minnesota 


SELL YOUR MATERIAL 


To the Reader’s Digest, McCall’s and Coronet—just as 
our students are doing every week. We have courses in 
writing (1)! fillers, (2) articles 3) short stories. Free 
Jetails. Ask for course information by number 


THE WRITING SCHOOL 
1555 Luxor Road Cleveland 18, Ohio 


LET’S GET DOWN TO BUSINESS—AND TALK COLD CASH 


An agent doesn’t have to be a genius to sell a first-rate story 
Yes, easy! The tough part in this business is to find the beginning writer, to help him write 


than you think 


Getting a top-notch novel published is easier 


sale-able material—and to sell that material after he has written it. But here’s the hitch: | can’t make a 
dime for you or myself until | see your writing. So send it to me—not tomorrow or next week, but right now. 
Reading fee: $1.00 per 1,000 words; $5.00 minimum on magazine material. Book, stage, film or TV play 


appraisal $10.00. 


literature 
8820-A Sunset Blvd. 


inte 


—Don Deitch, Literary Director 


rnationale Itd. 
Hollywood 46, California 
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IT IS HERE — THE PLOT GENIE 
THE MAGIC PLOT BUILDER! 


Endorsed by leading educators, recommended 
of national macazines, used by thousand 


writers. Slant your material toward the c ts if 
you would sell. The Special zed PLOT GENIES can furnish 
you with countless dramatic plots for the sto tvpes now 


in demand—Melodramatic Romance or General Romance 
Short-Shert Story, Detective-Mystery, and Comedy Eact 
of these PLOT GENIES, is complete in itself and each 


priced at $10.00. 10 discount allowed if cash is paid 
for the entire PLOT GENIE series 

Write what the editors want. Get YOUR share f the ed 
tors’ checks. Send in your order today for the PLOT 
GENIE you need. Money back 'tf returned within 10 days 


if you are not satisfied 
ERNEST E. GAGNON CO. 


Owner and Distributor 
8161 West 3rd St., Dept. A Los Angeles 48, Calif. 


PRINTERS OF BOOKS 


A new economical ‘‘ga method now enables us 
print your books and PUBLICATIONS at west possit 
cost Hichest quality From )0 cop:es uf Write f 


free catalog and quotations 


ADAMS PRINTERS 


30 W. Washington St., Dept. AJ Chicago 2, II! 


BEGINNERS: 
Earn Money oat Home While Writing 


Nrite a newsy column for small foreic tift 

thousand population The same mime j umn 

to al! of your listings. Excellent, interestin and 

are your own boss. It is your own naka wi ith splend d 
remuneration. For complete details (with subects) send one 


iollar to 
ANTHONY D. OLIVER 


7259 Fulton St. North Hollywood, Calit 


AUTHORS 
Our Christmas Gift to You 
First 5,000 words of your full length book typed 
FREE. First 1,000 words of your full length story 
typed FREE. Write for particulars 


QUALITYPING SERVICE Since 1917 
104A East Main Gloucester, Mass. 


MANUSCRIPT DELIVERY 


Your manuscript picked up and delivered in New 
York City to any publisher. Save postage, express 
charges and time. Particulars FREE. Write today 
Mercury Messenger Service 
Authors Service Division 


461 - 4th Ave. Now York 16, N. Y. 


TO AUTHORS 


seeking a publisher 


Send for our free, illustrated booklet titled To st Author in 
Search of a Publisher. It tells how we can publis promote 
and distribute your book, as we have done for h ns ds 
other writers. All subjects considered. New authors we Eaaed 
Write today for Booklet BB. It’s free. 

VANTAGE PRESS, 120 W. 31st Strect, New York 1, N. Y. 
In California: 6253 Hollywood Blvd., Hollywood 28 


Writing for the Juveniles 
is easy, instructive, pleasant and profitable The laraest 
market open to inexperienced writers—and the ; n 
where you can EARN WHILE YOU LEARN! My spec a 


alize 
course of instruction in WRITING FOR’ THE VENILE 
MAGAZINES plainly teaches how to write for this w ne 
market. Send for terms and descriptive folder 


WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


Central Station, New, York Citv. When? Early 
morning, just after breakfast. And please note the 
easy, sincere style: here’s an author with a story 
to tell, not trving to show himself off. 

Also, the author (Georges Carousso) has thrown 
terrific interest hook—that What? is certainly 
a come-on for the editor to accept a date! 

Now let me show vou a contrast. Here's a be 
ginning by an obvious amateur, somebody whose 
relatives and neighbors probably join her in a 
tirade against “commercial” magazines which fail 
to appreciate “really fine and significant writing.” 
Just look 


\s the tale of creation of man and domestic animals 
was told to me one autumn day when a fall of wet 
SHOW which festooned the scantily-leaved) trees) and 
Shrubs and the last ceurageous stalks of blossoming 
Chiavsanthemums with a soft drape of billowy white 
ness, blending them into graceful rhythms, and which 
even transformed weeds into lacy, branching white 
coral, TP could easily imagine the blankets of dawn 
darkness, skv blue and evening twilight about which 
Nasuit, my Navajo triend, talked 

Good writing: Or ability to write? Yes. un 
doubted|ly. but its place. It's place certainly is 
not on that top page. No. lady. vour story will 
never get a date with an editor in those togs! He 
doubts vour sincerity. He thinks vou're trving to 
show off, trving with all that parade of gaudy 
rhetoric to steal the scene entirely from Nasuit 

She hasn't put vou, the reader, there at all 
She's merely been telling vou about it—and you 
just don’t give a hoot about reading any further 
First pages are terribly hard work— for successful 
tuthors. known my good friend Bennett 
Foster to fret and stew and plan and replan a 

onth before Tis first pag And then write the 
rest of the story in two oor three fairly easy days 
Only beemners can dash these first pages off 
Whistling and smging and just loving every min 
we oof a! But few people ever read thei stories 
while guvs like Bennett hit the Post 

So even though it takes an extra amount of time 


nd effort to do an intriguing come-on page, the 

betrerde manuscript will be anu 
yore Tikely to draw a wolf whistle from the editor 
Sure hel take thre date! 


YOUR 1957 PROSPECTS 


What will be vou Opportunities as a 
writer im 1957? 

Phe January Jovinalist will 
give you good picture This will be 
the 1957 Forecast Issue with reports from 
leading editors.,a survey of the current pub 
lishing situation, and the semiannual 
HANDY MARKET LIST brought right up 
to the minute with many changes and addi- 
trons of new magazines 

In addition there'll be outstanding ar- 
tidles by professionals, reviews of new books 
for writers, announcements of contests and 
awards, and the other features that make 
1 J a constant guide to the writer. 

Don't miss this on subsequent issues. 
youre not now a subscriber, use the handy 


subscription order form on Page 35. 
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ANNUAL MARKET LIST OF 


BUSINESS PUBLICATIONS 


(“Trade Journals”’) 


USINESS publications—som et imes thev’re 
called trade journals—are edited to help men 
OCCUPATLONs become 


and conse (jue ntly marke 


and women specifi 
more efhcient 

For the most part the business public 
straightforward reporting based on accurate ob 


and careful interviews with businessmen 


more 


Wants 


servation 
Clear writing in short sentences Is essential 

The most popular type of article is) the case 
history. It relates the experience of a ian ol 
woman in the 
publication deals 
pithalls—are explained so Clearly that anvone in thie 
field can carry out the basi plan 


industry or business with sic thre 


The success factors—and— th 


It is always desirable to query a business editot 
about an article It saves time for him—and_ tor 
the writer. Olten the editor, if interested the 


sugvestion, will give the writer useful hints as to 
handling the subyect 

No writers’ magazine has space to List the thou 
sands of business publications he following list 
is merely representative 4 writer can learn ol 
many others through contact with men im various 
businesses and industries, 

As usual in Journalist market lists 


licate the frequency of 


the data in parentheses 11M 


publication and the single copy price: for ex 
ample VW-35) means published monthiv at 35 
cents a copy. MEANS ON ACCE 
Pub. payment on publication, 
Amusements 
Boxoffice, 825 Van Brunt Bivd., Kar City 
Mo. (W) National film weekly with corre ndents 1 
principal cite moti t 
dustry tneater pe nne at 
fecting motion constructior A etc 
Photogrark any ited features dealing with 
various phase f theater management. A urtic 
on new theater construction, important remodeiing 
jobs, concessions mechandinsing, theatre (drive-in 
merchandising, efficient food preparation, etc. Invites 
inquiries on articles of this type. Nathan Coher 
Executive Editor. Pub 
Automotive, Bicycles, Etc. 
American Bicyclist, 46] Eighth Ave., New York 
(M-35) Articles about successful bicycle dealers, win 
dow and store displays, advertising campaigns, pa 
rades, races, safety drives. Items on bicycle stores 


selling model and hobby supplies or other sidelines 
Photos of interesting events and g 


ing bicycles. David K. Silver. 2c, phot 


Automotive Chain Store, |] S. Forge St., Akron 4, 
Ohio. (M) Business methods « f automotive chains that 
handle automotive accesories, wheel goods toys 
sporting goods, appliances, etc.; successful promo 
tions, merchandising tricks ‘‘Always in the market 
for articles for our special issues—-Christmas Mer 
chandising, Sporting Goods, Toys, etc. These, how 
ever, most often have to be written (and photos 
taken) a year ahead of time. 1956 Christmas dis 
plays, for example, to be used in ‘57 Christmas issue 
We accept ‘and pay for) these articles when re 
ceived, hold them for use as necessary Richard 
Hutchins, Managing Editor. 2c, photos $4. Acc 


within 30 days). Query 


1956 


DFCEMBER, 


Avtomotive Retailer, 10 Park Place, Morristown 
N. J. (M) Easy-to-adapt retailing methods in auto 
upply store unusua lutions to store problems 
Stories must b2 about actual store operators. Photos 
illustrating point story. 2c, photos $5. Pub. Query 

The Bicycie Journal, 606 S pots = Fort Worth 

Tex. (M-25) Success stories of bic stores, inter 
views; photos required. Also phi tos a pra bicycle 
eg art, etc. Bill Quinn. 1 Y¥ac-2c, photos $5. Acc 

Brake and Front End Service, | 1 S. Forge St., 

n 4, Ohi M) Articles of interest to brake and 
wheel service shops, alignment specialists, ‘‘front- 
end erator Editorial covers brakes, wheels 

ring hock ct bers, steering wheel alig anment 
nd balancing, a safety ervice “How-to sell’’ 
rticle how sho; romote the sale of their ser- 
ices—bra work, power brake shock absorbers, 
wheel alignment, mufflers, etc. Good photos a ‘’must.”’ 
Fhot equence angle always good step-by-step 
emonstrations of service ling, advertising, book- 
keeping hiring-firing personnel _ training shop 

tk etc. William Whitney, Managing Editor. 2c, 
photos $4 Acc within. 30 de Query 


Commercia! Car Jovrna!, 56th & Chestnut 
Philadelphia 39, Pa. (M Tee articles on truck 
and bus fleet maintenance pre grams. Working 


knowledge of field essentia 25 $75 an article 
cphotes $7.50. Pub. or in advance if delayed. Query 
Diesel Power, 80 Lincoln Ave., Stamford, Conn. 


M-35) Articles on maintenance and new develop- 


ments in diese and their uses in trucking, construc- 
tion equipment, municipa! and public utility power 
jeneration, general industrial use, highway transpor- 
tation, construction equipment and off-highway ve 
hicles, pipelines and petroleum industry, agricultural, 
aging, mining Photos. Brian P. Emerson 
$15 per page anying photos $4.50. Pub 
Motor, 250 St., New York 19. (M-50 
Articles describing itab'e ideas for automobile 
Jealers and garages in selling new and used cars and 
in merchandising repair service and on management 
Phot Cartoons. Edward Ford, Editor. Payment ac 
ding to worth, photos $6. Acc. Query 


‘Motor Age, 56th & Chestnut Sts., Philadelphia 39, 


Pa. (M) Service, merchandising, shop kinks, personal- 
ities. Phot Cartoons. Frank P. Tighe. $35-$50 per 
article hotos $5-$10. Pub. Query 

Motorship, 80 Lincoln Ave., Stamford, Conn. (M- 
25) Marine application of diesel power—new con- 
truction, conversions, operation, etc., 200-2,500 
Photos required. James Jones. $10-$20 per pub 


E 
ished page, including photos 
Tire and TBA Review, | | 


Pub. Query 


S. Forge St., Akron 4, 


Ohi M) Business methods of independent tire, 
battery, accessory dealers, independent oil jobbers, 
retreaders, vulcanizers. Well-written articles with 
top-notch photos; photo-sequence articles. Photos of 
tire oe and tire men. William Whitney, Managing 
Editor. 2c, photos $4. Acc. (within 30 days). Query. 


Tires-—_TBA Merchandising, 386 Fourth Ave., New 
York 16. (M-25) Success stories and small business 
management, promotions, and merchandising articles 
about tires, battery, and automotive accessory dealers 
and service stations with large volume TBA business 


Photos. Phil Robinson. $20 a page including photos. 
Pub. Query 
Aviation 


Aviation Age, 205 E. 42nd St., 
$1) Technical articles under 
t Randolph Hawthorne 
outline 


New York 17. (M- 
1,500 Exceptional pho- 
Acc. Always query with 


Aviation Week, 330 W. 42nd St., New York 18 
(W-50) News of important developments in engineer 
ing, design, transportation. Features in these fields 
to 800. Photos. Robert B. Hotz. 3c up, photos $5 up. 
Acc. Query. 


Beauty 


American Hairdresser and Beauty Culture, 20 W 
45th St., New York 36. (M-60) Unusual beauty salon 
management and selling ideas, preferably in shops of 
four or fewer operators. No unsolicited material ac- 
cepted. Clear with editor before submitting. Acc 


Beverages 


American Brewer, 202 E. 44th St., New York 17 
(M-35) Articles on science of brewing and brewery 
management to 1,500. Particularly interested in tech 
nical and materials-handling articles specifically for 
breweries. News of brewing industry. Photos. Rodney 
Leeds. Articles $25 up. Pub. Query on articles 

Brewers Digest, 4049 W. Peterson Ave., Chicago 
30. (M-35) Articles on technical aspects of brewing 
brewery management, advertising and distribution 
(also on wholesaler operations), but all must relate 
specifically to beer. Bernard Erf. 2c including photos 
Pub. Query 

Liquor Store, 155 E. 40th St., New York 16. Es 
sentially a picture magazine showing how promotions 
modernization, etc., pleased customers. Story should 
be told largely through captions—maximum of 1,200 
words of straight text. Frank Haring. 2c, photos $5 
up. Acc. Query. 

Southern Beverage Journal, 327 Avenue Alcazar, 
Coral Gables, Fla. Illustrated case history articles on 
retail liquor merchandising in Arkansas, Florida, Ken- 
tucky, Louisiana, South Carolina, Tennessee, Texas 
Most material is handled by appointed correspond 
ents. Bernard Hill. 1 Yec-3c, photos $3-$5. Acc 


Boats 
Boating Industry, 505 Pleasant St., St. Joseph, 
Mich. (8 times a yr.) Success stories of boat dealers, 


1,000-2,000 words, with photos. News items of the 
industry, 300-500. Charles A. Jones. 3c-7¢. Pub 


Bottling 


The American Soft Drink Journal, 316 Peachtree 
St., N.E., Atlanta, Ga. (M-50) Sales and merchandis 
ing in soft drink bottling operations—750-1,000, 
two or more photos. Ben Ginsberg. 1 2c; photos 
$3.50. Pub 

Bottling Industry, 18 E. 49th St., New York 22 
(Bi-W-35) Methods, efficiency, sanitation, traffic 
control, sales, in soft drink industry—1,000 words 
Jerry E. Stevens. 2c, photos $3. Acc. Query 


Building and Related Fields 


Air Conditioning & Refrigeration News, 450 W 
Fort St., Detroit, Mich. (W-20) Unusual applications 
of refrigeration and air conditioning; dealer success 
stories. Phil B. Redeker. 6c per published line; photos 
$5. Pub. Query. 

American Artisan, 6 N. Michigan Ave., Chicago 2 
(M-35) Warm air heating, residential air conditioning, 
sheet metal contracting, 1,000-3,000. Clyde M 
Barnes. $18-$20 per published page including space 
occupied by cuts. Pub 

American Builder, 30 Church St., New York 7 
(M-35) Articles on planning and construction of 


special interest to builders. Plans and photos of new 
houses. Joseph Mason 

American Paint Journal, 2911 Washington Bivd., 
St. Louis 3, Mo. (W-10) Articles on merchandising 
sales, new plants, plant layouts for the protective 


coatings industry. Photos. News. G. O. Stephenson 
Pub. Query. 

Building Specialties, 425 Fourth Ave., New York 
16. (M-35) Articles, news, photos, about new build- 
ing products. Interviews with home improvement deal 
ers; stories on selling door-to-door in home improve 
ment field (not building), 800-1,000. Must be specif- 
ically authorized by editor. Arnold Romney. 2c up, 
special stories $15 and $30 each, authorized inter 
views (800 words) with 2 photos $35, home improve- 
ment sales stories (no general sales stories) $15-$20 
Sales ‘‘idea’’ stories which develop idea or theory of 
some selling method, using an actual home improve- 
ment dealer as an example, 800 words plus 4-6 
photos, $50. Query on all articles 

The Contractor, Grand Central Terminal Bldg 
New York 17. (Semi-M) Directed to the top 20 of 
contractors in plumbing, heating, air conditioning 
News and features, written in tabloid news style, on 
merchandising and management. Clippings. Pictures 
Seth Shepard, Editor. 3c up. Pub. Guide for freelance 
correspondents available 

Flooring, 45 W. 45th St.. New York 36. (M-25 
Merchandising and operating activities of firms that 
sell and install floor and wall coverings. Photos of 
showrooms and installations. Pincus W. Tell. 1 4c 
up. Acc.; photos $3. Pub 

National Roofer, Siding & Insulation Contractor, 
315 W. Madison St., Chicago 6. (M-50) Articles 600 


1,000 words on manufacture, sale, estimating, ap 
plication of all products used in the industry 
asphalt, coal tar pitch, asbestos, wood, metal, slate 


tile roofing and siding, plus such building specialties 
as gutters, leaders, storm windows and doors, weather- 


stripping; also On men and women in the industry 
Primarily interested in contractors—how they began 
and success attained. Fillers. Photos. News. James 


McCawley, Ic, photos $2. Pub 

Plastering Industries, 215 W. Harrison St., Seattle 
99, Wash. (M-25) Material about lathing and plaster 
ing to appeal to professional craftsmen and contrac 
tors. News. Photos. Cartoons. C. F. Clay. 25c-$1 per 
published inch, photos $2-$5. Pub. Query 

Plumbing & Heating Business, 130 £. 59th St. 
New York 22. (M-50) Merchandising, how-to-do-it 
business operations of plumbing-heating contractors 
retailers). News of industry. Photos 
$5 up, Pub. Query 

Western Plumbing and Heating Journal, 3665 S 
Vermont Ave., Los Angeles 7. (M-25) Covers 17 
Western states. Business methods and procedures by 
which master plumbers and heating contractors have 
improved business, to 1,000. No technica! articles 
Case history and definite example type of articles 
especially desirable. MSS. read about 15th of each 
month. Glover Hendrickson. 1¢ up, photos $3.50 up 
Acc. Query 


3c up, pictures 


Business, Finance 


Barron's National Business & Financial Weekly, 40 
New St., New York 4. (W-35) Financial and economic 


subjects of direct interest to investors, 800-1,200 
Robert M. Bleiberg. $100-$125 per article. Pub 
Query 


Commerce Magazine, | N. La Salle St., Chicago | 
(M-35) Articles 1,000-3,000 of interest to executives 
new techniques for management or general back 
ground useful to management. Alan Sturdy. 3c up 
Acc. Query 

Factory Management & Maintenance, 330 W. 42nd 
St., New York 36. (M-50) Articles to be bylined by 
plant operating executives. Photos. Matthew J. Mur 
phy. $25 per page. Acc. Query. 

Forbes Magazine (of Business and Finance), 80 
Fifth Ave., New York 11. (Semi-M-35) Illustrated 
articles on financial news of companies whose secur 
ities are available at the major exchanges. Unusual 
financial slants on business. Informal, casual photos 
of presidents and chairmen and characteristic indus 
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trial activity. Byron D. Mack. $25-$100 per article 
Pub. Query 

Good Business, Lee’s Summit, Mo. (M-15) Articles — WE SAY MORE? 
ness; first-person stories especially desired. Fillers to aver: didi ar tore 
400. Poems to 20 lines on business themes. Photos of went off on a tangent with beautiful theories, none 


| hotc $ Novels — Short tories — Articles — Plays 
Bernard c up, poetry 25c per line up, f 6 Write for Television and Radio—Plays read by 
Acc. Pamphlet of suggestions for writers avail — Broadway producers. 
Office Executive, 132 W. Chelten Ave., Philade ANALYSIS — CRITICISM — GUIDANCE 
phia 44, Pa. (M-50) Technical articles on office man REPRESENTATION 
agement. Phot Very few cartoons. Dickson Ash Reading fees: $4.00 up to | teande: ovar One 
Editor. No payment for text. Photos, cartoons $10 ind up to 10,000, 75¢ per thousand; | 0 to 
( $10.0( full nove & play $1 
ACC Man cric 4 
Manuscripts typed, 20c per page Return postage 
Sales Management, 386 Fourth Avenue, New York with each ms. please. Send self-addressed ‘envelope or 
16. A magazine edited for the sales executive, de stamps for booklet, ‘To the New Writer.’ 


signed to help him with advertising, manpower, dis NEW YORK LITERARY AGENCY 


tribution, incentive, Compensation, and quota prob 910 Riverside Drive New York 32, N. Y. 
lems. Case history type articles. Authors are staff 
members and sales executive companies. Philtt 
Salisbury, Editor AS A BEGINNING WRITER 

Today's Secretary, 330 W. 42nd St., New York 36 jid you eve f n riticism, without 
M) Fiction (dealing with office situations, not r 2 follow-up offer fa Dur Ar btful whethe 
important persons and about prominent persons wh parts 
started their secretaries. $20 up. Acc help the t 


e per pag esired with minor corrections 
Ceramics EVA LONGSDORF 


Your frienaly cr 


Ceramic Age, Ninth-Chester Bldg., Cleveland 14 R.F.D. 2 “Arkansaw, Wisconsin 


Chio. Features and technical articles to 2,000 word 
n all phase f the ceramic industrie News item i Oo A U ‘ a O R S 
t $3.50. Put 


storie R. J. Brown. 2c, pictures $3 
seeking a_ publisher 


Cleaning, Laundries 
f i] trated booklet titled To the Author in 


The Guide, 316 Peachtree St N.W., Atlanta 30 s arch of. a ; Publisher It > can publish, promote 
F and di bute your book » done tor hundreds of 

M-50) Promotion, JUCTI STEMS, ou ut ects con New authors welcomed 
iry, dry-cleaning and commercial-power, quick service BB. It's free 

th: 1200 VANTAGE PRESS, 120 31st Street, New York 1, 

nel. A 
$3 Query 

~ Lounder- matic Age, 40 E. 41st St., New York 17 GHOSTWRITER 
Material on operation of automatic (self-service Over twenty years experience in mending writing 
aundrie a combination automatic laundries and for marketing. | do not tell what to do. I do it 
dry-cleaning establishments. Frank Thompson. 112¢ for you. Reference women’s WHO'S WHO. 
rhotos $2.50. Put | Correspondence requires return postage. 

National Rug Cleaner, 304 E. 45th St., New York NATALIE NEWELL 
17. (M) Articles on rug-cleaning plants, 1,000 word 2964 Aviation, A.J. Miami 33, Florida 
Gerald Whitman. 2c, phot $5. Pub. Query 


Clothing ROSE LITERARY SERVICE 


Boot & Shoe Recorder, 56th and Chestnut St 

P. O. Box 3009 Beaumont, Texas 
Philadelphia 39, Pa. (Semi-M) Merchandising meth 

Js of shoe store pecial promotion how’ stories Criticism without Fee Baiting, from writer with 30 
500-1,000 rd ustrated b hotos. News about ; 
years experience. Fact articles, news features, short 
retail shoe people hoe rganizations, shoe manufac F 

stories. $1 per 1,000 words, minimum $5 per MS. 


turing, and allied industries. J hn J. Reilly Query n 


article send news at once 
article 


ook Writing 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 


do it for you. 


Write for my free descriptive folder entitled Book Writing 
Help. It tells you what | do and how we get started 


CHARLES CARSON, Literary 


Post Office Box 638-A, Manhattan Beach, Calif. 
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TRADE MAGAZINES 
Special Field for Writers 


Whatever your interest, you will find the magazine you are 
looking for among the 5,166 we list. Each with complete 
address, all for $2.50 postpaid. All fields—business, trades 
agricultural, professions, insurance, real estate, music, edu- 
cational, hobbies, sports, etc 

COMMERCIAL ENGRAVING | PUBL. CO. 
34FF North Ritter Pp 19, 


BOOK MANUSCRIPTS 


CONSIDERED 


by cooperative publisher who offers authors early publication, 
higher royalty, national distribution, and beautifully designed 
books ll subjects welcomed. Write, or send your MS directly 


GREENWICH BOOK PUBLISHERS,INC. 


Atten MR. TAYLOR 489 FIFTH AVE 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory 
worldwide clientele Modern methods Editing, revising 
rewriting, aQhosting instruction books stories speeches 
articles, poems, fiction, non-fiction, text books. Each prof 
erly typed when ready. Free carbon on white ny OT 2 
to $1.75 a thousand word average. Minimum $6.50 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


Any Writer Will Value 


For that writer friend on your Christ- 
mas list—what more appropriate gift 
than a subscription to AUTHOR & 


JOURNALIST? Month after month 
he’ll appreciate your thoughtfulness. 
Just fill out the coupon below and send 
it with your remittance. We will enter 
the subscription and will send an at- 
tractive gift card to arrive shortly be- 
fore Christmas. Subscription will begin 
with the January (1957) issue unless 
otherwise directed. 

To make sure your order reaches us 
in time, send it TODAY. 


AUTHOR & JOURNALIST 
| 1313 National Bank of Topeka Bldg., 


Topeka, Kansas 


Enclosed is remittance of $3 for 2 years 


$2 for 1 year. Please send AUTHOR & 
JOURNALIST as my gift 


Street 


My gift card to be signed 
Name of giver — 


Street 


| To - - | 
| City & State | 


City & State 


Hat Life, 79 Madison Ave., New York 16. (M-50) 
Brief articles on unusual store experiences in the pro- 
motion and selling of men’s hats. E. F. Hubbard. Acc 
Query 

Register Pub‘ications, Inc., 99 Chauncy St., Boston 
11, Mass. Publishes eight magazines entitled Ap- 
pare! Register, the specific names indicating region 
covered, cs New Eng'and Appare! Register. Covers 
much of the country east of the Mississippi, also Cal- 
ifornia. Appeals primarily to stores handling women’s 
and children’s apparel, and seeks articles about 1,000 
interviews with retailers in these 
fields on merchandising, selling methods, advertising, 
store layout, new stores, anniversary celebrations, 
etc. No consumer-type fashion copy Men’s wear copy 
acceptable from New York State and Philadelphia 
orea. Harold S. Larkin, Editor; Mrs. Barbara Green 
berg, Feature Editor. 1 %2c, photos $3.50 if original, 


words based on 


$1 if obteined from store. Acc. 
Communications 
Audio, P. O. Box 629, Mineola, N. Y. (M-35) 


oo and semitechnical articles related to sound 
ecording and reproduction. Photos. C. G. McProud 
28 per published page. Pub 

Radio-Electronics, 154 W. 14th St.. New York 11] 
M-35) Articles on radio, high fidelity, construction, 
electronics, TV, for repair technicians primarily—but 
written so as to interest experimenters, audio enthu 
and engineers. Preferred length, 1,500-3,000, 
but shorter and longer articles occasionally accepted 
Photos only with articles. Technical cartoons. Fred 
Shunaman. Rate varies according to quality of mate- 
rial. Acc 

Telephone Engineer & Management, 7720 N. Sher- 
idan Rd., Chicago 26. (Semi-M) Activities of tele 
thone companies, fersonalities, new construction, 
rates, financing. Articles to 2,000 words and news 
Good photos. John G. Reyno!ds. In general, 3c; good 
rates for articles; photcs $5. Pub. Query on articles, 
not news 


siasts, 


Drugs 


Pacific Drug Review, 504 Woodlark Bldg., Portland, 
Ore. (M-35) Articles 1,500 words on drug store mer 
chandising, management, display, layout and design 
Fhotos. Cartoons. William C. Felter. Acc 


Electrical 


Electrical Merchandising, 330 W. 42nd St., New 
York 36. (M-50) Articles showing specifically how in- 
dividual merchants sell electrical home appliances, 
radio, and TV; also articles on conditions and prob 


lems of broad interest to the industry. To 2,000 
words; 1-50 photos. News—distributor, distributor 
franchises, association, dealer. Cartoons. Robert W. 
Armstrong. 2c up, photos $5-$6. Acc 


Engineering 


Engineering News-Record, 330 W. 42nd St.. New 
York 18. (W-35) Technical and business articles on 


engineering and construction topics. News. Photos 
Magazine is largely staff-written. W. G. Bowman, 
Editor. $1 per column inch for material printed, 


photos $6. Acc 

The Highway Magazine, Middletown, O. (M) High- 
way construction (including bridges); highway mate- 
rial historic or unique. Photos essential. Occasional 
single photos. T. A. Harrison. 5c, including photos. 
Acc. 

Irrigation Engineering & Maintenance, 624 Gravier 
St., New Orleans 9, La. (M-25) Experiences of irriga- 
tion district managers, irrigation farmers—especially 
cost-cutting plans—to 1,500; particularly wants il- 
lustrated features on irrigation equipment dealers. 
Bill Sarratt. 1 Vac. Pub. 

Chicago 3. 
Articles on maintenance procedures in_ in- 


Plant Engineering, 110 S. Dearborn St., 
(M-$1) 


AUTHOR & JOURNALIST 
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dustrial plants, unusual industrial construction pr 


cedures, etc 1-4 pp. Thomas E. Hanson, Editor. $35 
Q page. Pub. Query 

Power Engineering, | !0 S. Dearborn St., Chicago 3 
Technical articles 500-1,000 dealing with mechan 
ical, electrical, and steam engineering. Cartoon: 
Fhotes. Andrew W. Kramer. Acc. Query 


Feeds, Seeds, Fertilizers 


Commercial! Fertilizer and Plant Food Industry, 75 


Third St., N.W., Atlanta 8, Ga. (M-20) Articles, new 
photographs relating to chemical fertilizer mixing 
plants and their executive personnel. Bruce Moran 
Pub. Query 

Feed Age, 7! Vanderbilt Ave., New York 17. (M 
25) Articles and news of interest to livestock and 
poultry feed manufacturers. Richard T. Claycomb 
50c per column inch. Pub. 

The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 
3, Wis. (M-25) Success stories on feed mixers and 
manufacturers and new feed stores, 1,000-1,500 
Also comprehensive articles on larger feed manufac 
turers, stressing methods and efficient use of equiy 
ment. Send envelope for complete requirement 
Photos essential. Bruce W. Smith. $15 to $35, cover 


photos $7, cartoons four to eight a month $6. Put 


Query. Prompt reports 

Feedstuffs, P. O. Box 67, Minneapoli Minn 
W-20) Up to 3,000 words having to do with man 
ufacture and merchandising of feeds. Spot new 
Photos. Only exceptional cartoons. H. E. Yantis. 34c 


up, photos $3 up. Acc 
Seed World, 327 S. La Salle St., Chicago 4. (Bi 


M-25) Illustrated articles on novel merchandising and 
sales methods used by seed merchants, and garden 
centers, 1,000-1,500. P. M. Stelle. 1c, photos $1.50 
Pub. Query. 

Southern Seedsman, 624 Gravier St., New Orlean 
ee gga f retail seed stores of the South 


garden supply 
Photograph 


and Southwest in merchandising of 
items, other ‘has seeds, to 1,500 word: 
Bob } Voc. Pub. 


Firearms 
Guns Merchandiser, 8150 Central Park Ave 
Skokie, Hl Article S 1,500 3,000 directed t gun 
dealers, giving tips on how to sell firearms, how t 


operate a firearms business, success stories of well 


known firms—anything to help a dealer improve a 
gun business. Ben Burns, Editor; E. B. Mann, Mar 
aging Editor; William B. Edwards ,Technical Editor 


5c, photos $5. Acc. Query. 


Fisheries 


Fishing Gazette, 46] Eighth Ave., New York | 


M-35) Articles on commercial fishing activities, 500 
1,000. Needs news correspondents in Boston. Chi 
cago, Detroit; inquiries from other sections invited 
C. E. Pellissier, Editor. Pub. Query on all articles be 


fore writing them 


Maine Coast Fisherman, 184! Middle St., Port 
land, Me. (M) Articles about commercial fishing, 
boat-building, lobstering, canning, clamming, pack 
ing, etc. News items and photos pertaining to marine 


matter and fishing. Jokes. Converse Owen Smith. 40c 
per printed inch ‘about 320 words), photos $5 

National Fisherman, Goffstown, N. HH. News of 
commercial fishing industry. Technical articles on 
fishing methods and fishing boats. Photos of fishing 
operations, fishing boats and owners. Gardner Lam 
son. Ic, photos $3. Pub. Query 

Pan American Fisherman, 2313 Columbia St., San 
Diego |, Calif. Trade magazine of the commercial in 
dustry from Alaska to Panama. Articles on all phases 
including boat building, navigation, research, fishing 
canning and marketing. No biographical or person 
ality pieces. Photos that implement text should ac 
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WRITERS: 


out f 4 f you readers have the potential qual 
ns tc me professional technical writers 
e training) NO PREVIOUS WRITING 


IS NECESSARY. 


fascinating and 


OR TECHNICAL EXPERIENCE 
“TECHNICAL WRITING” is a new, 


high-paying pe ofession, open t both men and women 
with no age or race barri ers 

Write for FREE 48 page booklet that describes pro 
fessional “TECHNICAL WRITING” and its HIGH INCOME 
and FUTURE SECURITY OPPORTUNITIES. ‘t offers self 
employment and hundreds of job selections. Students now 
earning over $600.00 monthly after only 6 month 
trair WRITE TODAY! NO OBLIGATION! 


Technical Publications Institute 


9022-A Melrose Ave. Los Angeles 46, Calif. 


Manuscript Typist 
Neat, accurate, prompt 
55c per 1,000 word 
Poetry Ic per line 
carbon, minor corrections 


ALICE H. BARON 


2305 Market Street 


| free made 


Salem, Oregon 


RIGHT 


Make your ts pay ve 
inside Hi yw t MPLE W 
shosting n ft t TV 
rite r yur problem for fr ret 
“JESSICA FOR MAY 
Phone 5602 Fernwood Avenue 


HOllywood 2-5448 Hollywood 28, Calif. 


PUBLICITY PAYS 


N. MARGRET SEVETSON 
810 West 26th Street Cheyenne, Wyoming 


YOU CAN MAKE EXTRA MONEY WRITING! 


THE NON-FICTION PRESS 
Dept. R, Box 1008 


Glendale, Calif. 


EASIEST WAY TO MAKE $1 TO $10 DAILY 


WRITING FILLERS 
Will Heideman’s psc 1957 Revised Course & Markets 


J = training ¢ n tyle and plotting technique 

1wedeE hows how ee write humor enile st h « 

hold tips, rewrites, et Complete with sample Yr arket 

also month of help t is of f f order now 

Other ue) n courses and help av at Or $ i 


paid fer today 


P. 0. Box 107 A WILL HEIDEMAN fern park, Flo. 


WRITE FOR THE JUVENILES 


Begin at the beginning and end ng. The most 
mmoprehensive ourse of kind the market, cov 

€ eve phase * sto r artic writing for t 

to teen Learn the step-by-step procedure from one 

whose work 1s appearing currently in juvenile pub 
ations Not a ‘'tell how’ but a SHOW HOW course 

Personal criticism inclu Write for free particular 


MARJORIE. M. DAVIDSON 
P.O. Box 104 Laceyville, Penna. 


company contributions Best length 2,000) word 
under. Robert K. Lawson, Editor 

Southern Fisherman, 624 Gravier St., New Orlean: 
9, La. (M-35) News, factual items, short articles on 
commercial fishing, marketing and distribution of 
fisheries products. True adventures of commercial 


fishermen at sea, about 1,000 words. Carroll Tros 


clair. $10-$15 a printed page including photos. Pub 
Florists 

Telegraph Delivery Spirit, 292 S. La Cienega 
Blvd., Beverly Hills, Calif. (M-75) Publication f 
florists. Fiction with floral setting to 800 words 
Articles to 700 words about subjects related to the 
retail florist trade, preferably illustrated. Cartoons 
Bob Graf, Editor. 1c, cartoons $3, photos (accompany 


ing articles) $2.50. Pub. Query 


Food 


Bakers Digest, 4049 W. Peterson Ave., Chicago 30 
Bi-M-35) Articles on technical aspects of baking (all 


products)—materials, methods, equipment, packag 
ing. E. J. Pyler. Yac plus photos. Pub 
Bakers Weekly, 7] Vanderbilt Ave., New York 17 


field 


Managing 


general baking 


Phelan 


(W-25) Articles pertaining to 
News, photos, cartoons. James 
Editor. 50c per column inch. Pub. 

The Biscuit and Cracker Baker, 7!) Vanderbilt Ave 
New York 17. (M-50) Articles pertaining to biscuit 
cracker, pretzel, cone and snacks industry. News 
photos, cartoons. Russ Obright, Editor. 50c per column 
inch. Pub. 

Freezer Provisioning, 105 S. Ninth St., St. Loui 
Mo. (M-35) Articles relating to frozen food centers 
locker plants, freezer provisioners, and food plan op 


erations, explaining in detail how specific plant 
render better service, build business volume, sel 
frozen foods—1,000-2,000. Can also short 
articles of 200 to 400 words (with or without pic 
tures) telling about merchandising, advertising, or 
operational idea of some specific locker plant. News. 
Albert A. Todoroff. 1 ¥2c; photos $2.50; cartoons $5 


Acc. Query on articles 
Frozen Food Age, 220 E. 42nd St., New York 
M-65) Successful, unusual retail merchandising r 
advertising of frozen foods, 300-3,000. Copies of 
full or half page newspaper ads devoted exclusively 
to frozen foods. Photos. N food locker storie 
Winston Smith, Managing Editor. 2c. Pub. Q 


uery 
Ice Cream Field, 23 W. 57th St., New York 19 


(M-25) Production and merchandising artic about 
ice cream and related product uch as ice mill 
mellorine, diabetic frozen products, etc. News item 
about manufacturers and their business. All Feur. Ic 
Acc. Query 

Meat and Food Merchandising, 105 S| Ninth St 


St. Louis 2, Mo. (M-25) Articles, accompanied by 


usually inde pendent 


photos, on retail food stores 
owned, covering only meat, frozen foods, produce 
and dairy departments. Cartoons. Jim Lubbock. 2: 
photos $3 up, cartoons $5. Acc 

Meat Magazine, 59 E. Van Buren St., Chicag 
(M-25) ‘’Case histories’’ of meat pack proce 


techniques or equipment 
unusual methods in pack 


sors’ experience with new 
exceptional success stories 


ing, processing or packaging. H. L. Rothra. 2c 
Pub. Query. 
Western Confectioner, 25] Kearny St., San Fran 


cisco 8, Calif. Artciles of 300 words on candy mer 


chandising; news of the candy business—-manufac 
turing, wholesale, retail 
Glass 
Auto Glass Journal, 505 Marlboro Rd., Wood 
Ridge, N. J. Articles and interviews on auto glas 
replacement shops, with emphasis n the = succes 


angle, to 1,000 words, with 2 photos and negatives 


2c, photos $3.50. Acc 
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Glass Digest, 150 W. 57th St., New York 19 (M 
20) News about flat glass business— flat glass, store 
fronts, auto glass windows (metal), glass doors, etc 
glass building, spandrel construction. Notes about 
personalities and firms, glass installations and shop 
methods, practices in glass shops for short cuts and 
better operations. Short articles on better business 
methods. News items about glass dealers, jobbers, and 
fabricators. Material on manufacturing, selling, pro 
motion, lega! status. Cartoons about glass. 1c-2c 
photos $1.50, cartoons $5. Pub. 


Hardware 
3915 Main St 


Hardware & Farm Equipment, 
Kansas City, Mo. (M-10) Merchandising and manage 
ment articles on hardware and farm equipment op 
erating procedures. Case histories of successful opera 
tions of Missouri and Kansas dealers. L. L. Edge. No 
payment for articles. Occasional cartoons $5. Acc 


Hardware & Housewares, 72300 N. Cicero, Lincoln 
wood, Chicago 30. Short articles and pictures of in 
terest to hardware retailers and wholesalers. James 
E. McKelvey. Pub. if used immediately 

Hardware Retailer, 964 N. Pennsylvania St., In 
dianapolis 4, Ind. (M-25) Independent hardware store 


merchandising and management articles; shorts. Glen 
don Hackney. 2c up; photos $3 up. Acc 
Hardware World, 1355 Market St., San Francisc 


M-50) Articles 200-1,000 regarding reta 
hardware store operations in 11 Western states. Mi! 
ton Albin. 2c. Pub. Photos $3; cartoons $5. Acc 

Locksmith Ledger, 505 Marlboro Road, Wood 
Ridge, N. J. (M-75) Interviews with locksmiths. Trade 
news. Photos. M. Singer. 1'2c-2c, phot 
$3.50. Acc. Query 


3, Calif 


nard 


Health and Sanitation 


Modern Sanitation, 855 Ave. of the Americas, New 
York 1. (M-25) Illustrated articles on industrial house 
ant or industry programs, efficient san 

methods for surroundings 


keeping: p 


tation and maintenance 


equipment, etc., research work on public and indu 

1} health. Gerard J. Riley 2c. Pub Que ry 

Nursing World, 41 E. 42nd St.. New York 17 
M-40Q) Articles relating to nurses and nursing, 1,000 
2,000 words. Drawings and photos desirable. 2c. Put 

Pest Control, 1900 Euclid, Cleveland 15, Ohi 
M-50) How-to-do-it articles on urban and industrial 
insect and rodent contre! techniques. Phot Jame 
A. Nelsor Vac Acc. Query 


R. N.—A Journal for Nurses, 550 Kinderkamact 
Road, Oradell, N. J. (M) Outstanding articles in th: 


ursin field. Some verse and fillers in line wit 
publication’s objectives. Alice R. Clarke, R. N. 3c 
poems $5. Pub. Query on articles 


Home Furnishings and Equipment 


Bedding Merchandiser, Merchandise Mart Plaza 
Chicago 54. (M) Detailed factual articles reporting on 
ictual retail selling and merchandising practices of 
eeping equipment retailers. Material should be doc 
umented by ads and photograps and bylined by store 


personnel. Alfred M. Salasin. 1 Vac; photos $3-$5 
Pub. Query 
Juvenile Merchandising, |14 32nd St., New 


Feature articles on juvenile furniture 
News of openings of stores 
Photos of stores 


York. (M-35 
stores and departments 
good displays 


special promotions, 
covered in articles. B. H. Hellman. 2c, photos $3.50 
$5. Pub. Prompt reports. Query 

Summer & Casual Furniture, | £. 32nd St.. New 
York 16. Feature articles on patio shops, summer 


furniture departments. News of store openings, special 
promotions, good exterior and interior display photo 


Photos of stores necessary with articles. B. H. Hell 
man. 2c, photos $3.50-$5. Pub. Prompt report 
Query 


The Wallpaper Magazine, ||14 £. 32nd St., New 


AUTHOR JOURNALIST 


= 


York 16. Features and informational ticles t 1,000 
words on all phases of wallpaper industry. News item 
and fillers to 100 words. Cartoons. Photos. B. H. Hell 


man. 2c, pictures $3.50-$5. Pub. 

Western Upholstery, Furniture & Bedding, Suit 
104, 1516 Westwood Blvd., Los Angeles 24, Calif 
How-to articles on custom reupholstering, upholstered 
or case goods furniture manufacturing; news of trade 
in 11 Western states plus Texas and Oklahoma. N 
clippings accepted for payment. Mimi K. Phillip 
Editor. 1c, photos $2.50. Acc 


Hotels, Restaurants 


Diner Drive-In, Davidson Publishing Company, 405 
E. Superior St., Duluth 2, Minn. (M-30) Articles or 
the business operations of diners, drive-ins, includina 
their take-out services. Specific subjects wante 
Photos important. Cal Marken, Editor. 2c-3c, phot 
$4-$7. Acc. Query. 

Fast Food, 386 Fourth Ave., New York 16. (M-5( 
Articles on operation and management in fast food 
counter service field, plus good photos. Alan Olson 


$25 a printed page (average story is 2 pages in book 


BOOKS PUBLISHED 


For Writers, ete. Low cost, good service and 
publicity. Offset printing, can do the job 
for you. Let us know what you have, and 
quotation will be promptly given. 

Also folios, booklets, etc. by mimeograph- 
ing process at reasonable cost for sharp, 
clean-cut work. Write for prices. 

By offering low production costs, you can 
retain complete conrtol of your MS and 
selling rights. 

The HOME TOWN PRESS 


Offset Lithography - Varityping - Mimeographing ; 
309 West San Bernardino Road Covina, California 


GET PU BLISHED 


ror-Publ A 


CRITICISM AN 


Hotel Management, 7] Vanderbilt Ave., New York NSTRUCTIN CIs D MARKE 
17. (M-35) Exclusive illustrated how-to articles ‘Stotted by protessional selling authors 
1,000-2,000, on hotel and high-class motor hoté Free brochure 
not motor court) operation with food service. Walter 10. AUTHOR-PUBLISHER Esc ney Florid 
O. Voegele. 2c-3c, photcs $5. Acc. Query 
Institutional Feeding and Housing, 205 £. 42; 
New York 17. (M) Articles on mass feeding and 
housing set-ups—restaurants, school hospitals, etc RIENCED TYPIST 
personnel, and mcdern management techniques. P Or free rec 
torial approach. Jack Ghene. Acc. Query ma n, et work f ; 
16. (M-50) Articles on quantity feeding and all an t 
aspects of the mass-housing and mass-feeding fields; AGNES CAMPBELL 
covers hospitals, hotels, restaurants, motels, etc. Pic 1544 South Pennsylvania Denver, Colorado 
torialized feature Use common-denominator ap- 
proach stressing idea benefits, tnnovatior 
Staples. 2c up, photos $5 up. Pub. Query 
Institutional ghost writing on all subjects: books, folios 
ticles. speech > rials. | also do typin re 
The American City, 470 Fourth Ave., New York 7 peecnes, editor! ‘ it 
16. (M-50) Staftf-written r by municit fficia| writir ind revision of manuscript 
ngineers, ard other ectly conected. A € nust John Doran 
fescribe mew or improved idea f interest to may 189 Prospect Avenue Buffalo 1, New York 
municipal department head William 
Query 
Church Management, |900 Euclid Ave. Cleve 
15, Ohio. Articles on church building and administra INDIA PALME 
tion. William H. Leach, Edwin A. Lane, Edit le Box 77067, 1219 Jefferson Bivd., Los Ange» 7, California 
maximum $15 an article. Pub 
Hospital Management, 105 W. Adams St. Chicag Writer of long experience offers help to Short Story 
3. (M-20) Factual articles 800-2,000 words on all writers. My fee: $1 per 1,000 words. Min. $3 per 
aspects of hospital management, with empha or A. stam 
A stamped self-addressed envelope, please 
professional rather than commercial. Verse. Cartoor A r 
Photos. Charles U. Letourneau, M.D., Editorial Dir 
ector. Pub. Query 
Jewelry Histories, Historical Data, Biograph Historical 
Religious Work Poetry venile, et it 
The American Horologist and Jeweler, & 7127 n full informat write 
Capitol Hill Sta., Denver 6, Colo. (M-35 chnica Paul Heard, Editor 
articles in the horological field with photos. Ic up AMERICAN GUILD PRESS 
photos $2 faa 2D Acc. Query . 2014 McKinney Avenue Dallas 1, Texas 
Jewelers’ Circular-Keystone, Chestnut & 56th Sts 
Make Your Writing PROFITABLE this Year! 
‘ s OKS 
Learn how from the author of the prize-winning novel, : whee MY EVEN BOOK 
THE DEVIL'S HANDMAIDENS. | have helped hundreds to] WRITERS: HERE'S HOW | (basic Technique) 
success in fiction, poetry, articles. A trial criticism at $1] 4 WRITERS: MAKE IT SELL' (Advance Technique) 2.50 
per M words will prove that |! can help you. Reference: | 5—WRITERS: TRY SHORT SHORTS 8 types explained) 3.00 
Who's Who in the Midwest. Or visit my Chicago class.] 6-WRITERS: LEARN TO EARN! (New approach to writing) 3.00 
7—THE DEVIL'S HANDMAIDENS. Novel. $3.50. From me.. 2.00 
49 Salem Lane Literary Critic Evanston, Illinois 
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SONGWRITERS! 
Get free melodies, song promotion, monthly bulle- 
tin, ‘‘Confidential Reports’’—-|7 services by join- 
ing ‘‘America’s fastest-growing song club’’! $6.00 
per year. Free details 


National Songwriters’ Club 
Dept. A., 810 West 26th, Cheyenne, Wyoming 


POETS: Send self addressed stamped envelope 

* for PRIZE PROGRAM sarterly prizes 

$25; many other prizes. You will receive also descrip 

tion of HELP YOURSELF HANDBOOKS ($1 each) con 
taining 999 PLACES TO SEND POE MS 


KALEIDOGRAPH, A National Magazine of Poetry 


Published Quarte copy; $2 a year 


624 N. Vernon Ave Dallas 8, Texas 


YOU CAN WRITE POEMS WITH A FUTURE 


The how-to book for poet o clear beginners make astonist 
Ing progress, sc mmprehensiv advanced students find if in 
valuable, has 96 page of tal fact Ze) nee t write 
successfully CAN RITE A POEM 
today. One 

Gail Burket 
1020 Lake Shore Drive Evanston, Illinois 


Learn To Write Poetry 


POLK-A-DOT PRIMER for POETS 
A Course In Writing Poetry (One Dollar Cash) 


GRACE PORTERFIELD POLK 


One Poem, One Doller. 


Poetry Critic. 
131 West Davis Bivd., Davis Islands Tampa, Flo. | 
WRITE AS A 
Learn how through our new method of vidual per 
sona! nstruct Send for itline ynops ¢ 4 t 
e ns and non-fiction techr 
American Institute of Professional Writing 
Hoperaft, Director 
Alameda, New Mexico 
MANUSCRIPT TYPING 
50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat 
Price includes: Minor correction ne carbon copy 
if desired. Als extra first and last sheet 


23 years Typing Experiences 
HELEN M. MYERS 
121 S. Potomac St. Waynesboro, Pa. 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


Publishers’ Weekly says you should, and so do we! Send f 

our free older so ning a ow cost put hing serv 

featuring author-ownership and 70 royalty on sak 
WILLIAM-FREDERICK PRESS 

313 West 35th Strect New York 1, N. Y. 


MANUSCRIPTS TYPED 


Discount on book-length 

scripts. Minor corrections if desired. Original 

on bond paper. One carbon. More than ten 

years experience with successful authors 
Elizabeth G. Callanan 

2200 West 65th Street Cleveland 2, Ohio 


Fifteen cents per page 
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Philadelphia 39, Pa (M25) Illustrated articles on 
window display, advertising, merchandising, based on 
of well-rated jewelers, with special em 
how-to angle, 1,200-1,500. Lansford F 
inch; photos $3-$5. Pub 


experiences 
phasis on 
King. 60c per 


Merchandising 


Department Store Economist, Chestnut & 56th Sts 
Philadelphia 39, Pa. (M-50) Articles relating to mer 
chandising, management, maintenance, lighting, and 
climatic control of department stores. Acc. Query. 

Display World, 407 Gilbert Ave. Cincinnati |, 
Ohio. (M-40) Articles dealing solely with display, 
window and interior; store modernization; new stores 
»f importance. Photos. Cartoons rarely. R. C. Kash 
Pub. Query absolutely required 

Modern Packaging, 575 Madison Ave., New York 
22. (M-75) Design and functioning of packages and 
equipment from standpoint of user with emphasis on 
effect of packaging on sales. Photos. Lloyd Stouffer 
$25 per published page. Pub. Query essential 

Vend, the Magazine of Automatic Merchandising, 
188 W. Randolph St., Chicago 1. (M-35) How-to and 
timely articles, illustrated, concerning automatic mer 


chandising vending) industry—does not include 

amusement or music machines. Unusual and interest 

ing vending machine photos. G. R. Schreiber. 2c up 

unusual photos $5. Pub. Query and request sample 
Py 


Metals and Machinery 


Compressed Air Magazine, 942 Memorial Pkwy 
Phillipsburg, N. J. (M-35) Descriptions and operation: 

ntracting, industrial, railroad, etc.) that use com 
pressed air hase og Photos. Cartoons. C. H. Vivi 
an. 2c, photos $3-$7.50. Pub. Cartoons $7.50. Acc 
Query 

Industry and Welding, 812 Huron Rd., Cleveland 
15, Ohio. (M) How-to on welding procedures and tech 
nique approximately 1,200 words. Photos. Lew 
Gilbert. 2c-3c, photos $3-$5. Pub. usually, Acc. oc- 
casionally 

The Iron Age, 100 E. 42nd St., New York 17 
W-35) Technical articles on actual shop or plant ex 
periences. News of the industry, Cartoons; submit 
roughs first. G. F. Sullivan. News and articles varying 
rates, photos $6. Pub. Cartoons $7.50. Acc 

Production, Box |, Birmingham, Mich M-50 
Semitechnical articles on cost savings or new develop 
ments in mass production metalworking industries 
2,500-3,000 words. Photos for articles. Color ph 
tos for front covers ) subjects, rates of pay 
etc. Jerome S. Wilford r. |’ac up, black and 
white photos $3 up. Acc 

Steel, 1213 W. 3rd 
50) Technical articles on 
Original news reports on 
H. Such. $25 per page 


query ast 


Edit 


t.. Cleveland 13, Ohi W 
metalworking processes 
metalworking companie 
Irwin Photos $5 up. Pub 
Query 

Steelways, 
E. 42nd St., New York 
articles with black and white 
the steel industry, steelworkers, 
contribution to the country—to 
mostly 1,000 or less. Some shorts. An increasingly 
limited market. John W. Hill, Editor. To $500. Acc 
Query or outline preferred to finished manuscript 

Welding Engineer, 12 E. Grand Ave., Chicago |] 
(M-50) Articles illustrated with 6.8 photos on welding 
technique. News. T. B. Jefferson. $10-$20 per page 
including photos. Pub. Query 


lron and Steel Institute, 150 

17. Popular human interest 
or color photos about 
and the industry 


2,000 words but 


American 


Music Stores 


The Music Trades Magazine, |13 W. 57th St. 


New York 19. (M-25) News of music store personnel, 
features on merchandising pianos and musical mer- 
chandise. J. Majeski, Jr. 20c per col. inch. Pub. 


AUTHOR JOURNALISI 


Oil 

Fuel Oil News, |2]7 Hudson Blvd., Bayonne, N. J 
M-20) Writeups of successful fuel oil dealers, im 
portant developments in automatic oil heating. How 
ard Barnard, Editor. Pub. Query 

The Independent (Petroleum) Monthly, Box |019 
1430 S. Boulder, Tulsa, Okla. (M-50) Articles of inter 
est to independent producers of crude oil and natural 
gas. Economics, field practices, geological, secondary 
recovery-—2,000 words. Frank B. Taylor. 1¢-3c; cover 
photos, $10. Acc. Query 


Optical 


The Dispensing Optician, 2063 Mountain Blvd 
Oakland 11, Calif. (M-50) Articles to 1,000 words on 
successful operation of optical dispensing businesses, 
which make and fit glasses on prescription; als 
articles on advertising by dispensing opticians to doc 
tors and the public. Photographs. Robert L. Pickering 
2c-3c, photos $7. Put 


Paper, Printing, Ink 


American Ink Maker, 254 W. 3\st St 
]1. (M-25) News of people in printing ink 
John Vollmuth. 2c. Acc 
American Paper Merchant, 


New York 
industry 


200 S. Prospect Ave 


Park Ridge, Ill. Articles 1,000 words on paper mer 
chandisina technique referring to specific companie 
L. O. Yowell. 2c, phot $3.50. Pub. Query 


48 W. 38th St., New York 18 
covering phases of 
Editor. Ic up, photos 


American Printer, 
M-50) Technical articles 
arts. Edward J. Russell, Jr 
$2.50. Pub. Query 

The Graphic Arts Monthly, 608 S. Dearborn St 
Chicago 7 (M) Articles ] 500 2.000 word: n man 
igement or technical processes in printing and allied 
Cart ns deaing with printing industry D 
B. Eisenberg. 2c, pictures $5. Acc 

The Inland Printer, 79 W. Monroe St., Chicago 3 
M-50) Articles, fillers, news relating to the pr 
industry. Photos. Cartoor Wayne V 


plants 


ng rates. Pub. Query 

International Blue Printer, 506 S) Wabash Ave 
Chicago 5, Ill. (M-50) 1,000-1,500 w on blue 
print and photo copy firms. James Vet 2c, phot 
$5. Pub. Query 

MetroDE, P.O. Box Lincoln Park. Mich. Article 


ng or the graphic arts from 
int of view of the business executive Phot 
and cartoons relating to the graphic arts. Ruth 
Hughes. |]c-2'2c, photos and cartoons $5. Acc. Query 
Pacific Printer, Publisher and Lithographer, | | 2 
Market St., San Francisco, Calif. (M-35) Articles and 
news about the graphic arts industry. N phot 
Ramsey S. Oppenheim. Ic. Pub. Query 
Paper, Film and Foil Converter, 200 S Pr 
Park Ridge, Ill. (M-35) News and feature articles 
covering paper, film, and foil products industry. Writ¢ 
for specification sheet. Vernon A. Prescott. News 7c 
a line, features 2c a word, photos $3.50. Pub. Quen 
Printing Magazine, 93 Worth St., New York 13 
M-50) Management, marketing, technical articles 
1,200 words with photos on commercial printing and 
lithography industry. Ernest F. Trotter. 1!2¢. Put 
Query 


to 900 words on advertis 


f general 


pect St 


Printing Monthly, P.O. Box 11, Lincoln Park, Mich 
(M) Articles 750-900 words on technical aspects of 
printing or graphic arts—-how-tc experiences of 


craftsmen, new developments in the field. Photos and 

cartcons related to the graphic arts. Ruth Hughes 

}c-2'2¢c, photos and cartoons $5. Acc. Query 
Western Printer & Lithographer, |}605 N. Cahuenga 


Blvd., Los Angeles 28. (M-25) Covers 1] Western 
tates. Success stories on Western printers and print 
ing businesses; stories of Western printers who ‘‘have 
done something a better way.’’ News. Photos. Roby 
Wentz. Payment fer articles by negotiation. Phot 
$3 unless specially commissioned, Pub 

Dicemprr, 1956 


CLEVELAND WRITERS’ CONFERENCE 
January 24-26 
Workshops in fiction, article, juvenile and other fields 
conducted by top editors and Cash prizes! 
For details, write to 
IRV. LEIBERMAN 


Cleveland 18, Ohio 


writers 


1555 Luxor Rd. 


Writers: You Can't Afford To Miss 
THE NINTH ANNUAL CHRISTIAN WRITERS 
CONFERENCE AND WORKSHOP, 
JANUARY 24, 25, 26, 1957 
»rkshops - Special Interest Group 

Prize Contest 
Registration only $15 before January 10 
Christian Writers Institute, Dept. AJ 126 
434 S. Wabosh Avenue Chicago 5, 


Lectures - W 


Illinois 


MANUSCRIPT TYPING 


MAUDE B. TABER 
Amsterdam, N. Y. 


GHOST WRITING 


for 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


TELEVISION WRITERS 


scripts This 
ever-changing . 


specialist to market your 
concentrate n the 
TV field. For details 

Robert Finnell Agency 


507 Fifth Avenue New York City 17 


mple x 


write 


ILL DO IT FOR YOU 


FREE A int Chart & Rest Plot F 


WILL HEIDEMAN 


107 A Fern Park, Fla. 


P. O. Box 


TO AUTHORS 


seeking a publisher 


titled be the Author in 
ublist 3 


Send for our free, illustrated booklet 
Search of a Publisher. It tel! 
and distri La e your book, as 

writ 


t BB Its s ee 
VANTAGE PRESS. "120 W. 31st Street, New York 1, N. Y. 
In California: 6253 Hollywood Bh d., Hollywo od 28 


To Be Set To Music 
send one or more of your best poems 
“lay for FREE EXAMINATION, Any 
Immediate Consideration 
Phonograph Records Made 
CROWN MUSIC CO., 49 W. 32 St., Studio 142, New York 1 


Subject, 


REPOEMS WANTED 


Parks 


Park Maintenance, P.O. Box 409, Appleton, Wis 
(M-25) 1,000-1,500 words dealing with unique or im 
proved methods of administration and operation of 
parks, large campuses, golf courses. Photos. Erik L 
Madisen. Ic up, photos $2 up. Pub. unless too re 
mote. Query 


Photographic 


Industrial Photography, || 14 First New York 
21. (M) Case history articles to 2,000 words « 
photography in business, industry scince, and 
government; must be illustrated. Stan Hochman. 3c 
photos $5. Acc. Query with outline 

Photo Dealer Magazine, 33 W. 60th St, New 
York 23. (M-25) Success stories on camera stories or 
departments, 250-500 words. Photos of camera store 
windows. City events with camera store participation, 
250-500 words. Photos. Augustus Wolfman. 2c 
photos $5-$10. Query. 

Popular Photography, 366 Madiscn Ave., New 
York 17. (M-35) Photographic methods; well-planned 
clearly illustrated how-to articles on al! phases of 
camera and darkroom work. Photos. Cartoons on 
photo themes. Bruce Downes, Editor. Varying rates 
for articles, photos $15 up. Acc. Query 

The Professional Photographer, 519 Caxton Bldg 
Cleveland 15, Ohio. (M) Articles about professional 
portrait, commercial, illustrative, or industrial pnotog 
raphers. Illustrations necessary but are not paid for 
because those written up are happy to supply them 
Write for sample copy and two-page letter giving dé 
tailed information concerning the requirements 
Charles Abel, Editor. To 2c. Acc 


Poultry and Poultry Products 


Poultry Supply World, 155 W. First St., Elmhurst 
Il. (M-20) Success stories, 1,000 words, on supply 
dealers; descriptions of new merchandising method 
Photos relating to dealers. Few cartoons. R. Dale 
Kelley. 2c, pictures $2.50-$5. Pub. Query 


Rubber 


Rubber Age, 101 W. 31st St.. New York M 
50) Technical article n rubber chemistry. techn 


ogy, and manutacture. M. E. Lerner. $10 per page 
Pub. Query 


Textiles 


Textile World, 330 W. 42nd St., New York 36. (M 
Techniques and management in wool, cotton and 
synthetics processing. Illustrations essential. P. M 
Thomas. Acc. Query 


Transportation, Shipping 


American Cartagemen, Hote! Fort Shelby Bldg., De 
troit 26, Mich. (M-35) Official publication of the Li 
cal Cartage National Conference. Articles 500-1,000 

n local trucking, specialized hauling industry, ma 
chinery moving, maintenance, etc. Photos. Cartoons 
Bette E. Reuschle, Managing Editor. Rates open. Pub 
Query 

Mass Transportation, 222 E. Willow St., Wheaton 
III. (M-40) Articles about new developments in public 
passenger transportation nf interest to executives of 
air line, railroad, bus, street car, school bus, and rapid 
transit companies. Fillers. News. Photos. Occasional 

irtoons. Bruce B. Howat. Ic. Photos $1-$5. Pub 


Wood and Lumber 


American Lumberman Magazine, 139 N. Clark St 
Chicago 2. (Bi-W-25) Illustrated features on new 
stores, merchandising ideas in retail lumber and build 
ing materials field. Guide sheet for freelance writers 
Richard W. Couglass. Rates vary. Acc. Query. 

National Hardwood Magazine, 2065 Union Av« 
Memphis, Tenn. (M-50) Illustrated articles about pri 
duction, selling, employee relations, etc., in wood 
working factories that use hardwood. Payment by 
Irrangement with author. Query 

Southern Lumber Journal & Building Material Deal- 
er, P. O. Box 448, Jacksonville 1, Fla. (M-35) Ar 
ticles 1,000-2,000 dealing with management of lum 
ber manufacturing businesses, woodwork plants, retai 


lumber yards; success stories of lumber business. Con 
fined to Southern enterprises. Photos. Ross Schram, Jr 
Ic. Pub. Query 


The Wooden Barrel, 408 Olive St., St. Louis 2, M 
M-Free) Articles on the use of new wooden barrel 
ind kegs in various industries. Photos. Cartoons oc 
casicnally. H. V. Gill. 2c, pictures $4-$7. Acc. Query 


Market List: Company Publications 


publications publications spon 
sored by firms. or occastonally groups of 
firms. to sales eood will. or other 
interests. Sometimes they are called house mag 
azines, COMpany sponsored publications or house 
organs—though the last term is not popular among 
most of their editors. 

Inasmuch as there are more than 6.0000 com 
pany publications. the following dist is) merely 
The publications listed have det 
expressed willingness to considen freelance 
contributions. 

Many company publications which accept mia 
terial do not wish to be listed because they lack 
facilities for handling a mass of manuscripts. Phe 
writer who wants to work in this field can look at 
company publications in various offices and retail 
establishments. If he has an idea he feels would 
appeal to one of them, a query to the editor will 
usually bring a response. By following this prac 
tice a writer can build tor himself a list of publica 
tions receptive to his material 


In the the type of product man 
ufacturcd by the sponsor is given where this is not 
clear from the publication on company name. 


The Beaver, Hudson's Bay Company, Main St 
Winnipeg, Manitoba, Canada. A restricted market 
for travel material of the Canadian North. Illustra 
tions essential. Clifford P. Wilson. 3c. Pub 

Buick Magazine, 818 W. Hancock Ave., Detroit 

Mich. Articles on people, places, and events 
f interest to tourists; all forms of outdoor recrea 
tion, handicrafts—500-600 with 3-4 good photo: 
At least one article in each issue to appeal especial 
ly to women. Picture stories with human interest 
Acc. Supplementary rights released 

Canadian Tractor Farming, Internationa! Harvest 
er Company of Canada, Ltd., 208 Hillyard St 
Hamilton, Ont., Canada. Mostly staff-written but 
uses some articles 1,300-2,000 on Canadian farm 
life. Now seeking material from prairie provinces and 
British Columbia. While both English and French 
editions are published, text should be in English 
Occasional photos of equipment in operation (neg 
atives required). G. W. Nelson. 3¢ up, photos $3 up. 
Acc. Query essential 


AUTHOR © JOURNALIST 


Cherry Burrell Circle, Cherry Burrell Corporation, 
427 W. Randolph St., Chicago 6. (Dairy supplies 
and equipment.) Articles 1,000-2,000 on operations 
of dairy products processing plants using Cherry 
Burrell equipment and on merchandising dairy pro 
ducts; dollars-and-cents savings stories, how-we-did 
it stories, etc. Include 1-3 action photos 4 x 5 or 
larger. J. F. Casurella. 1c, photos $3-$5,. Acc. Query 

Church Business, Duplex Envelope Co., Box 5030 
Richmond 20, Va. (Q) Articles 800 or fewer words on 
new plans or programs to improve work or extend in 
fluence of the church, proved and adaptable to use 
by Protestant churches everywhere; no money-making 
schemes. Miss Mary M. Cocke. No fixed rate. Acc 

Dodge News Magazine, Prince & Co. 5435 W 
Fort St., Detroit, Mich. Travel, personality, science 
articles to 500 words. Pictures must accompany MSS 

black and white, color transparencies. Top rates 
Pub 

Du Pont Magazine, E. |. Du Pont de Nemours & 
Co., Wilmington, Dela. (Chemical products, fiber 
films, photo products) Articles dealing with use of 
Du Pont products, with phot r drawings of high 
quality. Gordon H. Kester. Good rates. Query 

Dutch Boy Paint Dealer, Nationa! Lead Company 
111 Broadway, New York 5. Occasional articles on 
elling paint or paint store problems and lution 
Photos of special promotions r Outstanding paint 
obs with Dutch Boy paints. Milt Groth. Text varying 
ates, photos $5-$7.50. Acc. Query 

Ford Farming, 2500 E. Maple Rd., Birmingham 
Mich. (Tractors and other farm equipment.) Directed 
specifically to farmers using mechanical equipment 


Success stories involving use of Ford products; should 
be illustrated. Noel Loveland. To $200. Ac« 

Ford Times, Ford Motor Co., The American Road 
Dearborn, Mich. Well-iliustrated trav< place port 
r other articles, 1,200-1,500; brief picture storie 
with or with ut Ford angle. 10c. Acc 

Friends Nani, Chevrolet Motor Division, Ger 


eral Motors Corporation, 3-135 General Motors Bldg 

Detroit 2, Mich. An all-picture magazine eeking 
photographs which tell a factual story; accompanying 
hn Warner 


text may be in memorandum form 


Two-page spread black and white $200, color $3 
Acc. Query 

The Furrow, Deere & Company, Moline, | Farm 
machinery) Practical farming article howing suc 
cessful r profitable practice anywhere Nortt 
America, 200-500 word with phot if possi 
Longer article n assignment. F ® About 
4c, photos $5-$10 cc. Query on 
500 word 

Home & Highway, 7447 Skokie Bivd KOk 
Human interest article 400-500, 80( 200 with 
yhotc r photo | ibilities. $50 ¢ $250. Phot 
torie black and white Standard ASMF 


rates. D. L. Watt. Acc. Query 

Hometown—The Rexall Magazine, 6480 
Blvd., Los Angeles 54, Calif. (M-free) Fiction 1,80 
3,300 that has family appeal, humor, light romans 
no crime or trick endings. Occasional short article 
800-1,800 n how-to-do home projects, child care 
etc. Oversupplied with fillers, quizzes, cartoon R 
Stewort, Editor. Fiction $75-$100. articles $35-$5( 
pictures $5. Acc 

Lincoln-Mercury Times, Ford Mot 
American Road, Dearborn, Mich. Travel articles 
U. S. or foreign, to 2,000. Black and white phot 
transparencies. William D. Kennedy. Excellent rate 
Acc 

The Milk Salesman, A. D Walter Advertisin 
Agency, 5405 Penn Ave., Pittsburgh, Pa. Articies 
500 words. Cartoons. A. D. Walter. Articles $5 each 
cartoons $5. Acc. Do not query 

Modern Pharmacy, Parke, Davis & Company 
troit 32, Mich. (Q) Articles 600-700 of interest ie: re 
tail pharmacists; no soda foundtain or gadget stories 
Plenty of good photos with articles. A few cartoons 
George A. Bender. 3c, photos $5. cartoons $15 Acc 


1956 


Dich MBER, 


Query. Copies of magazine available to prospective 
contributors 

The Office Economist, Art Metal Construction 
Company, Jamestown, N. Y Office equipment 
Articles 2,000-2,500 of interest to business manage 
ment, particularly office managers. C. W. Simpson. 


_2c. Acc. Query. 


People and Places, 1800 W. Fullerton Ave., Chi 
cago 14. (Automobiles—published for the De Sot 
Plymouth dealewrs) Seeks only picture stories of in 
teresting people and places in the United States 
photos must be at least 8 x 10 and have plenty of 
human interest. Ralph N. Swanson. Pub 

Pictures, Eastman Kocdsk C 343 State St., Re 
chester 4, N. Y. Amateur snapshot all subjects 
no candid shots. Wyatt 


black and white or color 
Brummitt. $5 up. Acc ; 

Popular Home Magazine, United States Gypsum 
Company, 300 W. Adams St., Chicago 6, Ill. (Build 
ing products) Very few finished articles; can use 
leads on good remodeling jobs and new small houses 
nat use the company’s types of building materials— 


tk 

pay scouting fees and supervises its own photog 
raphy. A few cartoons of top quality on home im 
provement and family situations. Mort Reed, Jr 


Rates equal to those of the large shelter magazines 


Acc. Query 

Reporter, Allis-Chalmers, Construction Machinery 
1, Box 512, Milwaukee 1, Wis. For men in 
the general construction fields. Job operation stories 
and human interest stories. Daniel C. Lantz. 3c, 
Photos $5. Acc. Query 

Safeway News, 3124 East 14th St., Oakland, Calif 
Food chain.) Cartoons about food and food stores 
Phot for cover use. A. F. Lemes 

Scenic South, naire Oil Company (Kentucky 
L sville 2, Ky. Photographs with 


>tark 
caption ingle or tn serie showing subjects of 
scenic, historical, and general interest in Alabama 


Florida, Georgia, Kentucky, Mississippi. Black and 
white glossy prints 8 x O for inside pages; trans 
parencie 4x 5 r larger for covers Robert B 
Montgomery. Black and white photos $5-$10, color 
transparencies $75. Acc. Copie f magazine avail 
able to freelance photographers 


The Seng Book, The Seng Company, 1450 N 


Dayton St, Chicago 22. (Furniture) Articles 500- 
2,000 on problems of retail furniture store operation 
ales training, advertising; photos to illustrate articles 
: tips 100-300 (not acknowledged or returned). 

ns with furniture store background. Franklyn 
f ar 2c up, photos $3, cartoons $5. Acc 
Sales tips $2. Pub 


Think Magazine, International Business Machines 
rporation, 590 Madison Ave New York 22. Gen 


eral, business, educational, and scientific articles 800 
» 000. Short verse. Scenic phot 10c, photos $7 50 
$1 @) Acc 

Tile and Till, Eli Lilly Company, Box 618, Indian 
ipolis, Ind. This magazine goes to druggists all over 


the country, and much of the material is sent in by 
The professional side of 


the mpany's salesmen 
pharmacy is the field. Can use exceptional human 
interest stories that have wide appeal and a phar 
macy lant Cover onality salesmanship in 
400-500 words ccasionally t 200 words! and 
tc in a clear picture r two and your story will rate 
careful reading Occasionally uses a cartoon 
W. Lansdowne. 3c up. 
Timber Topics, Allis-Chalme: Construction Ma 


-hinery Division, Box 512, Milwaukee 11, Wis. For 
foresters, loggers, etc. On-the-job stories of equipment 
sage in all fields. On the lookout for good human 
interest material in the lumber industry. David C. 
Lantz. 3c, photos $5. Acc. Query 

Trained Men, International Correspondence 
Schools, Scranton, Pa. Articles 500-2,000 on prob 
lems of personnel, employment, training, supervision 
»f workers, office management, upgrading methods 
T. C McDermott. Rate according to merit 


Books for Writers 


In this department ave reviews of new books of 


special mlerest to writers fy, a scivice torts read 


ers, Author & Journalist will supply any of these 
hooks at the published price postpard Send orde 
with remittance to Author & Journalist, 7373 Na 


tional Bank ot Lope ha Burlding Tope ha, Kansas 


How to Grr Rien 1s TV—Wrrneur 
TRYING. by Shepherd Mead. Simon and Schus 
ter, 190 pages 82-95. 

Youll go tar to find a more amusing satire on 
tcleviston— its actors, its writers 
the advertising agencies that buy PV time. You'll 
delight: Shappie the newscaster who 
“pregnant pauses” because he couldivt read very 
well: Lariat. the cowbo, actor who learned 
to ride a horse and vot into TV because of bemne 
real friendly” with a lady who owned a station 
kleanor Heartley. the writer who knew how. to 
keep the female viewers bawling 

Phe writer, a former radio and television cops 
chief in an advertising agency, adds a briet chap 
ter praising the “real artists and honest: crafts 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, 
we have a plan for the additional pro- 
motion and distribution of your book 
WITHOUT COST TO YOU. 


If interested, write for deta 
WRITERS SERVICE 
¥. 37, Tel. MU 7-5159 


$149.50 
100 copies 40 page Poetry Book 
Other sizes quoted on request 


Sample shown on request 


TRIANGLE PUBLISHING COMPANY 


3104 Ross Ave. Dallas, Texas 


Song Poems and Lyrics 
Wanted 
| Mail to 
| Tin Pan Alley, Inc. 


| 1650 Broadway New York 19, N. Y. 


= 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘“‘shorticles’’ of all 
types besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


men of television,” whom he comtrasts the 
charlatans and mountebanks he has satirized. 


Press. by brik Barnouw. Rinehart & Company. 
PRI pages S350. 

\ historical and psychological analysis of mityss 
communication, Phe author rightly cmphasizes 
emotional aspects “kinds of communication that 
win and hold large audiences because they deal, 
Ino aosatisiving way, with universal emotional con 

\ highly useful book to the writer of fiction 
or fact who is willing to analyze—and. he ts 
comscrously literary, to the fact that the 
universal audience may include the discriminating 


audience 


Say iN JOURNALISM AND 
by Paul Po Ashley. University ol 
Washington Press. 128 pages. $2.25. 

Will a given) statement make a writer, broad 
Castel or editor liable for damages because of 
libel or invasion of privacy Chances are Mar, 
Ashley's book will lead to the right 
It is the simplest. clearest book on the subject 
flor a non-lawver 

Phe author. former university professor, ts 
now legal counsel for several newspapers anda 
broadcasting station. Efe hay had) much expert 
enees as oa libel suits 


Centests and Awards 


The National Tostitute of Arts and) Letters las 
innounced an annual award of “for that 
American novel, published during the preceding 
which though not a commercial sue 
cess. isa considerable literary achievement.” 
prize is Known ats the Richard and Hinde Rosen 
thal Foundation \ward, 

Phe award is not open to competition I 
winner of the first award will be announced im thy 
spring of 1957 

| 

Phe Commonwealth Club of California otters 
vold and silver medals for books of fiction. non 
fiction, poetry. children’s Titerature, and Cal 
Hormiina published in 1956. Submissions must b: 


made by famuary 1997. Phe awards are open 
only to Californians. 

haters blanks. which are essential max be ob 
tuned) from) Stuart Richardson Ward. Common 
wealth Club oof California, T2th Floor, St 


Francis, San bkrancisco 19, Calil. 


Censorship pre sponsible majo? 
ind an elite minority, with the latter class alone 
endowed with the distinction of being able to tel 
the good fiom the bad.—Vhe Atlanta Constitution 


TECHNIQUE SELLS THE SHORT-SHORT By Robert Oberfirst 
This large omnibus volume of 39 short-shorts and other features is TWO BOOKS IN ONE, including a new, 
revised edition of editor's book, TECHNIQUE SELLS THE SHORT-SHORT, which contains 17 chapters on how 
to write and sell short-shorts to Collier’s, This Week, Argosy, New Yorker, Esquire, Ladies’ Home Journal, 


Atlantic Monthly, etc. Also contains all major markets 


using short-short fiction. This is a MUST for all 


short-short story writers. 320 pages—-POSTPAID: $3.95 
ROBERT OBERFIRST, Literary Agent, P. O. Box 539, Ocean City, New Jersey 


AUTHOR © JOURNALIST 


ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion; 8c a word, subsequent consecu- 
ertions of the Adea without change; no agency 

nr llowed. A checking copy of the maga- 
zir 10c extra. Copy and remittance must reach us 


by the 28th of the second month preceding insertion. 
courses, agents, typists, may use display adver- 
tising only. AUTHOR & JOURNALIST, 1313 National 
Bank of Topeka Bldg., Topeka, Kans 


BOOKS, MAGAZINES, NEWSPAPERS 


HAVING STORY TROUBLE? No need to ‘The Story Pat- 
tern” has been responsible for my selling 24 western 
novels ond over 690 short stories and novelettes. A 
blue print for the perfect story framework. NOT a for- 
mula, but a pattern against which you can lay your story 
to assure strong and dramatic story line. Simple to use— 
sure in results. 2,500 golden words for $3.00. Money 
back if not delighted. Galen C. Colin, 1622 South Volutsia, 
Wichita 16, Kansas. 


WRITE SHORT-SHORT STORIES that Sell! Special folio shows 
how, with list of best markets—by Heideman—25c post- 
paid. F. Peacock, 2316 Chelsea Ave., Memphis 8, Ten- 
nessee. 


CLIPPINGS FOR SALE. A Hobby-Clipping Library of over 47 
years’ accumulation on almost every conccivable subject. 
May be purchased by topics. Ellen Keener Teter, 315 La- 
fayette Ave., Palmerton, Penno 

GOLD-IN GUIDE—becinning writer's priccless primer. An- 
swers ‘‘How Do | Begin?’ F. M. Bernier, 296 Bedford St., 

Lexington 73, Mass. $1.00. 


FOOL-PROOF HANDBOOK of Eralish. Every writing problem 
explained and illustrated. $1.00. Marjorie Davidson, Lacey- 
ville, Penna. 


“DEVIL'S TEN COMMANDMENTS” stolen out of Hell by 
escaped Sinner from Hades, how he did it; new, sensa- 
tional, exciting. $1.00 copy. Closing out FLIGHTS TO 
HAPPINESS book, $2.00 copy, originally sold $5.00 last 
May, makes appreciated Yuletide gifts. Pleasant, Merry 
Xmos, Prosperous 1957 New Year everyone, from us to 
all of you. Action Publishers, Box 215, Cincinneti 6 D, 
Ohio. 


WANT YOUR BOOKS PUBLISHED? Learn how to publish, 
advertise, promote, by reading, ‘HOW TO PUBLISH YOUR 
OWN BOOKS” with a Foreword by JACK WOODFORD. 
Fully illustrated, spiral bound to lay flat. $2.50 postpaid 
Illustrated booklet, “‘Book Guide,’ 25¢ refunded on first 
order. Edwin L. Brooks, Dept. AJ. 9731 So. Brennan Ave., 
Chicago 17, Ill. 


WANT SURPRISE ENDINGS for your Shorts, and Short Shorts? 
Over 25 Surprise ‘’Kicks’’ 50c. Use countless times. Delano 
Publishers, 232 W. Delano Avenue, Yonkers 5, N. Y. 


MARKETS 


INFORMATION GUIDE for cartoonists and gagwriters. Full 
of new cartoon markets, tips, hints, cartoon and gag- 
writing lessons and cartoon news. Send for free copy. 
Information Guide, 2776 California Court, Lincoln, Nebr. 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing various types of markets for manuscripts are avail- 
able, as long as they last, at 25¢ each postpaid. February, 
1956 (Juvenile Magazines). March, 1956 (Filler Markets). 
April, 1956 (Poetry, Including Light Verse). May, 1956 
Short-Short Stories). June, 1956 (Travel, Farm Magazines). 
July, 1956 (Handy Market List). August, 1956 (Syndicates, 
Greeting Cards, Plays). September, 1956 (Specialized 
Magazines). October, 1956 (Little Magazines, Religious 
Macazines). November, 1956 (Book Publishers). Send 
25¢ cach (coin or stamps) to AUTHOR & JOURNALIST, 
1313 National Bonk of Topeka 5Sldg., Topeka, Kansas. 


OPPORTUNITIES 


NEARLY 3000 CHARACTER TRAITS, 10 charts, wheel, list 
of emotions, etc., in SCB Charactcrization Kit. YOU can 
create thousands of realistic, lifelike characters that sell! 
today’s stories. FREE calendar reckoner. Complete Kit $2. 
FREE information. Blois, 576 Riverdale, Richmond-Van 
couver, BC, Canada 


EARN MONEY WRITING Features and fillers. Send for par- 
ticulars. Ralph Underhill, Beebe, Arkansas. 


DrcrMBER, 1946 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 
Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


| enclose remittance for my _ subscription: 
$3 for 2 years (saving me $3 over 
single copy cost) 
$2 for 1 year (saving me $1 over 
single copy cost) 
50c additional per year outside U.S.A. 
(Single copies 25¢ each) 


Name 
Street 


City & State 


RVICES 


REESE CARTOON SERVICE, ‘toons drawn to your gags, fast 


worker. $1.00 each. S. N. Reese, Eox 900, 69-652, Jeffer- 
son City, Mo. 


YOUR STORIES adapted for television. Sce Will Lozier’s ad, 


ABC SHORTHAND 
PMOTOGRAP'S FOR WRITERS. Reasonable 


LEARN TYPEWRITTEN SHORTHAND! 


Page 


IN ONE WEEK $2.00. Returnable 
Zinman. 215 A West 91, New York 24, N. Y. 


Paul’s Photos, 
3702 Lakewood Ave., Chicago 
Details: 30c—(Re- 


fundable). Dictographia, 6196 Walnut, Omaha 6, Nebr. 


WANT TO WRITE PROFESSIONALLY and thereby sel! as 


PERSONALS 


quickly as possible? Find answer my ad, this megazine, 
pace 25. NATALIE NEWELL, Ghostwriter. 


LIVE CHEAPLY in peaceful setting; part-time work and 


WRITERS! 


chores sive small income, house, food; leave plenty of 
time to write, fish, or hunt. Myron Longsdorf, Arkansaw, 
Wisconsin. 


FLOATING WORKSHOP to Bermuda. Combine 
dream vacation with instruction from professional writers. 
Sailings: spring, summer. Book now! American-Foreign 
Travel Associates, Doylestown, Pa. 


START PROFITABLE Mailorder house: at home. Unlimited 


possibilities. Details. Barnes, Box 226-D, Portsmouth, 


Virsinio. 


YRITERS: Correspondence invited. OBJECT: Rovnd Robin 


Reply stamp requested. Chancl Monachan, 225 Coltum)ia 


Picce, Los Angeles 26, California. 
a 


, Correspondence Club 

EXPERIENCE the thrill of romance thru thif select club! 
Introductions-by-letter. This club is conducted on a high 
ergs to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service... 


Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


| | 
| 
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_—here are 5 good reasons whiy 
you should consider VANTAGE PRESS 


‘Words cannot ex- 
press how happy and 
proud | am of my 
book... the jacket 
the color. the de- 
sign, everything is 
simply beautiful.” 
Loretto 
author of The Peo: 


Thought. 


a handsome 


“IT am very pleased 


with the job you 
have done. The de- 
sign and production 
are first rate. and 
the publicity is ex- 
cellent.” NORMAN 
T. Lykes. author of 
A Psychological Ap- 


proach to Accidents. 


»you 
"ype. bind 


FREE 24-PAGE BOOKLET 
tells all about this plan 


exce is America’s largest 
CRISTIAN publisher. Learn how yout 

LER. author of in be successfully published, 


and distributed. Send 
«today for our 


Fill in) and 
helow now 


Sociely- 


-mony i 
Hart free, illustrated booklet, 


mail the coupon 


VANTAGE PRESS, INC., Dept. BB, 
120 West 31 St., New York 1, N- 7. 


VANTAGE 
(In Calif: 6253 Holls wood Blvd.. Hollywood 28.) 


PRESS 
In Washington. 1010 Vermont {ve., N.W.) 
is 
America s Please send me your FREE 24-page illustrated booklet 
Largest describing your cooperative publishing program. 
Cooperative \ NAME 
Publisher! 


ADDRESS 


Wee Call Indians 
= 
coy. Simply! old. 


